COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


Suspense & AN 7:00-11:00 PM 
General Муз! Situation Participatie Fi АИ 25- AM 55- ñ 
Drama ШАЛ Comedy — Adventure к x € 30 Min. 60 Min. бүл пф но) Regular Special(3) Tetal(3) 
HOUSEHOLDS % AVG. AUD. 10.8 12.5 12.9 10.4 10.8 13.3 11.5 11,3 11,6 11.5 9.0 iti 
NO. OF PROGRAMS + 13 23 4 IFR 8 23 28 28 32 60 18 8 
EVENING MONDAY-FRIDAY 
__6:00-7:00РМ 11:30-1:00АМ WEEKDAY DAYTIME 7:00АМ-4:30РМ WEEKEND DAYTIME 
21666 11:30PM. Daytimi Pir 1: ти 10:00AM- 1:00- 10:00А! — — s — 
:30PM- е з QAM 1 :00AM- 
Once-a-Week  Multi-weekly  T:OOAM(4) — Drama Partie.(1) 10:00AM foom «м ESOP Pa Regular Special (3) Total(3) 
HOUSEHOLDS % AVG. AUD. 6.9 9.7 4.6 6.9 5.3 3.9 4.8 7.1 6.2 3.9 6.9 
NO. OF PROGRAMS! 6 3 7 13 9 6 i4 il 25 26 4 510 з 


(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED 
ТО REGULARLY SCHEDULED PROGRAMS, EXCEPT РОВ TYPES 


GROUPING. 
(2) INCLUDES 8:30-9.30РМ АМО &30-10:00РМ PROGRAMS. 


CARRYING THIS FOOTNOTE. 


FIRST REPORT FOR AUGUST, 1986 


EVENING 7:00-11:00 PM 


IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE 
FOR REPORTING. 


+ PROGRAMS ARE RATED IN TERMS OF TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS 
ARE EXCLUDED. 


(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


— 


NATIONAL TV NIELSEN RATINGS RANKING — ТОР PROGRAMS(t) 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING AUGUST 10, 1986 


RANK PROGRAM 


BILL COSBY SHOW 
FAMILY TIES 

CHEERS# 

NIGHT COURT SPECIAL(S) 
CHEERS SPECIAL(S) 
NIGHT COURI# 

MURDER, SHE WROTE 
NEWHART 

KATE & ALLIE 

GROWING PAINS# 


Goo on pos 


= 


NIELSEN AVERAGE AUDIENCE 


AUDIENCES __ AUDIENCES 
коз. NO. (000) RANK PROGRAM % Us. NO. (000) 
24.2 20,790 11 60 MINUTES 16.7 14,350 
22.8 19,590 12 WHO'S THE BOSS? 16.3 14,000 | 
21.6 18,550 13 GOLDEN GIRLS 16.1 13,830 
21.1 18,120 14 MIAMI МІСЕ 15.8 13,570 
20.5 17,610 15 CBS SUNDAY NIGHT MOVIE 15:3 13,140 
20.4 17,520 15 PERFECT STRANGERS ЅРЕСІА! (5) 15.3 13,140 
17.7 15,200 15 SYLVAN IN PARADISE(S) 15.3 13,140 
17.2 14,770 18 CAGNEY & LACEY 14.6 12,540 
17.1 14,690 19 YOU AGAIN ? 14.5 12,460 
16.9 14,520 


(1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


" PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


IS. AUG. 1986 REPORT 


M [ NO. OF | PROGRAM | HOUSEHOLD AUDIENCES NO. 0! PROGRAM 
PROGRAM NAME «н STATIONS | COVERAGE Ус PROGRAM NAME H N STATIONS COVERAGE = 
WK START ч AUD. SHARE Ар WK START Ë E 
# DAY TIME DUR NET а WK 1 WK 2 |WK 1 WK al Y % % (0,000) # DAY TIME DUR NET ре WK 1 WK 2#К1\К2|Ү 
= Н ааа а э 
*EVENING | 
А TEAM 40 |192 193 94 97 |A 8.5 16 730 || АВС WRLD NEWS TONIGHI -SUN 37 | 160 84 А 6 
TUE. 8.00Р 60 NBC A B 14.7 23 1263 1 SUN. 6.30P 30 ABC N B т 
AMAZING STORIES 6|207 208 99 98 |A 11 
ABC BUSINESS BRIEF -WED 40 |187 185 89 88 |A 6.9 13 593 MON. 8.30P 30 МВС GD B 1 
1 WED. 8.522 2 ABC N B 13.6 22 1168 2 
2 WED. 8.58P 1 AMERICAN PORTRAIT 106 | 199 202 93 97 |А 9 
АВС BUSINESS BRIEF-FRI 41|177 185 86 88 |A 8.9 19 765 || 1 MTUTH 8.58P 1 CBS 00 B 12 
FRI. 8.42P 1 ABC N B 12.3 22 1057 || 2 TU&TH 8.58P 1 
BENSON 24 |200 196 99 96 |A 6 
ABC MONDAY NIGHT BASEBALL 5 | 206 207 99 99 |А 9.4 17 807 SAT. 8.30Р 30 ABC CS B 8 
1 MON. В, ООР 169 ABC SE В 9.3 17 799 
2 MON. 8.00Р 188 BILL COSBY SHOW аЗ |215 212 99 99 |А 24 
с MOVIE SPECIAL(S) 208 98 A 7.0 14 601 THU. 8.00P 30 NBC CS B 31 
SUN. 7.00P 120 ABC FF CAGNEY & LACEY 33 |207 201 99 99 |A 14 
MON. 10.00P 60 CBS OP B 15 
ABC NEWS CLOSEUP(S) 205 99 A 90 16 773 
1 WED. — 8.00P 180 ABC DN CBS EVENING NEWS-RATHER 214 |207 207 99 99 |А 10 
ABC NEWSBRIEF -MON 42 | 189 184 94 91 |A 6.4 13 550 M-F 6.30Р 30 CBS N B 12 
MON. 8.05P 1 ABC N B 11.8 18 1014 CBS EVENING NEWS-SUNDAY 31 184 89 A Т 
2 SUN. 6.00Р 30 CBS М в 8 
АВС NEWSBRIEF -TUE 42 |178 173 89 89 |A 11.4 20 979 
TUE. 9.58P 1 ABC N B 13.8 22 1185 ||CBS EVENING NEWS-SUNDA(B) 132 59 A 4 
АВС NEWSBRIEF -WED 42 |182 181 90 88 |A 7.7 13 66l|| 1 SUN. 6.48Р 12 CBS N 
1 WED. 9.4BP 2 ABC N B 15.5 24 1331 ||CBS FRIDAY NIGHT MOVIES 10 196 95 [А 7. 
— 
2 WED. 9.57Р 2 2 FRI. 9.00P 120 CBS FF B 9. 
ABC NEWSBRIEF -THU 42 | 178 172 89 87 |А 6.6 12 567 || СВ5 SAT. NEWS-SCHIEFFER 35 | 180 180 93 93 |А б. 
THU. 9.58Р 1 АВС N B 11.1 17 953 SAT. 6.30Р 30 CBS N B 8. 
ABC NENSBRIEF -FRI 42 | 179 170 90 вв |А 5.0 10 430 || СВ5 SATURDAY NIGHT MOVIE 8 | 201 197 98 95 |А б. 
FRI. 9.58Р 1 АВС N в 8.2 14 704 || 1 SAT. 9.00Р 120 CBS FF в ti 
. 8.30Р 
АВС NEWSBRIEF -SAT. а2 | 179 17а 91 вә |А вә 14 вәз || 2 SAT ЮР 159 
1 SAT. 9.52” 2 ABC N B 9.4 17 807 || СВ5 SUNDAY NIGHT MOVIE 22 | 204 204 98 99 |А 15. 
2 SAT. 9.56р 2 SUN. 9.00Р 120 CBS FF в: Д7] 
АВС NELISBRIEF -SUN. 42|183 186 92 91 |A 10.7 19 919 || CHEERS 40 202 97 |А 21 
1 SUN. 10.01Р 1 ABC N B 14.1 22 1211|| 2 THU. 9.00Р 30 NBC CS B 23 
2 SUN. 9.50 1 
CHEERS SPECIAL(S) 201 99 A 20 
ABC SATURDAY NIGHT MOVIE 8|202 193 99 97 |А 8.1 17 696|/ 1 THU.  9.30Р зо NBC CS 
1 SAT. 9.00Р 120 АВС FF B 7.9 16 679 || сіту) 188 96 & 35 
2 SAT. 9.00Р 114 1 FRI 9.00Р 60 ABC GD 
ABC SPORTS UPDATE-SAT 40|187 103 93 90 |A 5.8 13 498 
SAT. 8.583Р 1 ABC SN B 7.5 13 644 ||CRAZY LIKE А FOX 6 | 202 97 A 8. 
1 THU. — 8.00Р 60 CBS PD B 8. 
АВС SPORTS UPDATE -SUN 42 | 194 197 94 95 |А в.а 16 722]|DALTONS-CODE OF VENGENCE 1 205 9 |A 8. 
2 aN: О | АВС SN B 12.6 20 1082 || 2 SUN. 8.00Р 60 NBC SM в 8. 
АВС SUNDAY NIGHT MOVIE 32 | 202 206 98 әв |A 12.6 23 1082||DIFF'RENT STROKES 7 | 199 191 98 94 |А 5 
1 SUN. 9.00Р 140 АВС FF в 14.9 24 1280 SAT. 8.00P 30 ABC CS B 5 
2 SUN. — 8.00P 180 DISNEY SUNDAY MOVIE 22 207 9 jA 7 
2 SUN. 7.00P 60 ABC FF B 12. 
АВС WORLD NEWS TONIGHT 210 | 207 207 99 99 |A 9.2 20 790 
M-F 6.30Р 30 ABC N B 11.0 21 945 || DYNASTY Il: COLBYS 30 | 204 198 99 98 |А 5. 
АВС WRLD NEWS TONIGHT-SAT 30 | 191 96 А 7.4 19 636 THU. 9.00P 60 ABC GD B 12 
1 SAT. 6.30Р 30 ABC N Б 18:3 16 713 
s KEY: A= CURRENT REPORT 8 = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE РАСЕ A. 


AVG. AVG 
м0. SHARE AUD ОО) 


[HousEHOLD AuDIENCES 


(0,000, 


ш онъ отоо о> Nb лее 


u л отоо 


Wh Брои ооо 


° 


woro o 


524 
610 
979 
988 


807 
1091 


550 
687 


2079 


773 


584 
696 
593 
670 


1314 
1538 
1855 
1976 


1761 
472 


696 
713 
713 
713 


472 
507 
636 
1039 


438 
1074 


| PROGRAM АШЛЫ ESTIMATES (ALPHABETIC) к AUG. 1986 REPORT 


PROG OUSEHOLD AUDIENCES | PROGRAM |H 
M ) Е | STATIONS КК OUSEHOLD AUDIENCES 


PROGRAM NAME SEASON гт дус || PROGRAM МАМЕ 
мк START р. AUD. SHARE AUD. | WK START 
Ф DAY TIME DUR NET Ка WK 2 |WK 1 WK 2 % ` % (00)| # DAY TIME DUR к. WK 1 WK 2 [WK 1 WK 2 
EVENING СОМГО 
EQUALIZER A 11.9 22 MISTRAL'S DAUGHTER, РТ.2(5) 205 98 A 97 18 833 
TUE. 10.00P 60 CBS PD в 116 21 1TH. — 9.00Р 120 CBS GD 
FACTS OF LIFE A 98 23 MISTRAL'S DAUGHTER, PT.3(5) 205 98 A 8.9 19 765 
SAT.  8.00P 30 NBC CS B 104 24 1 ҒА. 8.00P 180 CBS GD 
FAMILY MARTINEZ(S) A T 21 MOONLIGHTING 38 |208 204 99 99 |A 14.0 25 1203 
1 SAT. 8.30Р 30 CBS CS TUE.  9.00P 60 ABC PD B 17.5 27 1503 
FAMILY TIES A 22.8 аз MOTOWN RETURNS TO-APOLLO(S) | 202 99 A 10.3 19 885 
THU. — 8.30P 30 NBC CS B 285 45 1 SUN. — 8.00P 180 NBC GV 
GIMME A BREAK А 142 25 MOVIE OF THE WEEK SAT(S) 192 өт |A 10.9 22 936 
WED.  9.00Р 30 NBC CS B 138 26 2 SAT. 9.30Р 90 NBC FF 
GOLDEN GIRLS А 16.1 33 MURDER, SHE WROTE 36 |207 205 99 sə |A 17.7 34 1520 
SAT.  9.00P 30 NBC CS B 205 36 SUN. 8.00Р 60 CBS SM B 222 35 1907 
GROWING PAINS А 16:9 31 NBC MONDAY NIGHT MOVIES — 36 |201 196 99 98 |A 12.2 22 1048 
1 TUE. 8.30 30 ABC CS B 190 30 1 MON. _ 9.ООР 120 NBC FF В 169 26 1452 
2 MON. 9.00Р 150 
HIGHWAY ТО HEAVEN А 13.0 25 
WED. 8.00Р 60 NBC GD в 180 29 NBC NENS DIGEST-M-F зо |148 148 76 77 |A 9.9 19 850 
HILL STREET BLUES A 130 24 MON. 8.28р 1 NBC N B 96 18 825 
THU. 10.00P 60 NBC OP B 15.1 25 TU-F  8.58Р 1 
NBC NEWS DIGEST-2-M-F 101 | 158 160 ва вз |A 10.0 18 859 
HOTEL A по 21 1 MON. 10.00P 1 NBC N B 113 18 971 
2 WED. 10.00Р 60 ABC GD в 17.0 29 1460|| 1МЕЮ. 9.58P 1 
HUNTER 18 | 191 191 94 96 |А 106 19 91|| 2 ММ. 10.12P 1 
TUE. 9.00Р 60 МВС ОР в 13.2 22 1134|| 248 F 958Р 1 
КАТЕ & ALLIE зт | 204 200 99 99 |А 17.1 30 1469 || Мс NEWS DIGEST-SAT 42 | 156 154 78 78 |А 95 21 вів 
9.00Р 30 CBS CS в 186 28 1598 SAT.  8.58P 1 NBC N B 128 23 1100 
KNIGHT RIDER 12|1% 193 96 94 |A 93 20 799 || мс NEWS DIGEST-2-SAT. 18 | 170 87 А 123 25 1057 
FRI. 8.00Р 60 NBC A B 95 20 8l6|| 1 SAT. 9.58р 1 NBC N B 12.7 22 1091 
LOVE BOAT в | 199 192 әв 96 |A 8.2 17 тол || мас NEWS DIGEST-SUN 42 | 157 155 во во |А 7.2 1з 618 
FRI. 10.00 60 АВС CS в 97 19 833 || 1 SUN. 9.05 1 МСМ B 10.3 16 885 
MACGYVER 1 206 9 |A 108 19 928|| 2 SUN. 8.58P 1 
2 WED. — 9.00P 60 ABC A B 108 19 92а || мас NENS DIGEST-2-SUN. 22 171 вв |A 9.5 16 вів 
MAGNUM, P.I. 7|2o2 203 99 ə |А 10.6 19 911 SIN чи дар B 12.0 19 1031 
ТШЕ, 9.00Р 60 CBS PD B 11.22 20 962 || Мс NIGHTLY NEWS-SAT. эз | 152 174 вз 94 |А 6.4 16 550 
MELBA ЅРЕСІА1 (5) 193 96 А 5 13 490 SAT. 6.30Р 30 NBC N B 87 18 747 
1 SAT. В.00Р 30 CBS CS Nec Мойту NEMS-SUN с y 291178 1з 91 93 |А qis 18 вәз 
MELBA SPL.(S) 193 93 |А 5.5 13 472 ы ы єн p TE 1% çs 
2 SAT. _ 8.00Р 30 CBS CS NBC NIGHTLY NEWS 208| 205 204 ээ 99 |A 9.7 21 83 
MIAMI VICE в | 210 212 99 эв |А 15.8 32 1357 М-Р 6.30Р 30 NBC N B 115 22 988 
FRI. 9.00Р 60 NBC ОР 8 24:5 29 1246 || мас SUNDAY NIGHT MOVIE 39 197 әв |А 126 23 1082 
MR. BELVEDERE 37 | 202 198 96 95 |A 10.3 22 885 РА ЭОЕ E R pok. AT. дау 
FRI.  8.30P 30 ABC CS в 13.8 24 1185 || NEWHART з5 | 206 199 99 әв |А 17.2 29 1477 
MR. SUNSHINE 1 201 ә |A 10.5 20 902 МОМ. 9.30P 30 CBS CS B 185 28 1589 
2 WED. 8.30Р 30 ABC CS B 105 20 902 || NEWSBREAK-M-F 213| 166 163 тт 77 |А 7.3 13 627 
1Ma& TÜ 9.58р 1 CBS М B 12:0 19 1031 
MISTRAL'S DAUGHTER, PT.1(5) 204 эв A вэ 16 765|| iwe. 957P 2 
I WED. — 8.00P 180 CBS GD CONi D 


f KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


° PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1986 REPORT 


NO. ОЕ RAM | HOUSEHOLD AUDIENCES HOUSEHOLI 
PROGRAM NAME зТАпОи5 | COVERAGE aya | | PROGRAM NAME шыш: 
w DA AVG: SHARE АЁ. мк START АБ. SHARE А. 
Y % % (0,000) | # DAY TIME % % (0000) 
F NENSEREAK -MF 
-M-F -CONT'D SPORTSBREAK-SAT 43 |186 189 93 88 |A 5.4 
1 THU. 9.57P 1 SAT. 8.28P 1 CBS SN 
2 Miu H 1 AK-SUN 43|195 193 р 
Н 1 ч 92 |А 14.0 2 3 
2 WED. 10.15Р 1 8.58P 1 CBS SN B 18.5 28 1292 
2 THU. Ј0.08Р 2 р єс аса 202 200 95 [А 13.1 27 1125 
NENSBAEAK EAT, аз кз нч ' B 12.6 25 1082 
A .54P 1 CBS N DISE(S; 197 A 15. 

NEWSBREAK-S 43 1 SAT. 9.30P NBC CS э 31 10 
1 SUN. 9.53Р 1 CBS N 20/20 39 | 209 А 14.1 27 1211 
2 SUN 9.58P 1 THU. 10.00P 60 ABC DN B 15.2 26 1306 

NIGHT COURT 35 TWILIGHT ZONE 7 А Я 
2 THU. 9.30Р 30 МВС CS 2 FRI. 8.00Р 60 CBS SF B 8:0 is 587 

NIGHT COURT SPECIAL(S) 227 A 10.9 24 936 
1 THU. 9.00P 30 NBC CS SAT. 8.30P 30 NBC CS B 11.9 26 1022 

1986 6 VALERIE 6 A 12.7 25 1091 

TUE. 10.00Р 60 NBC шү MON. 8.00P 30 NBC CS В 13.0 25 1117 

PERFECT STRANGERS TER 42 A 10.4 23 893 

2 WED. 8.00P 30 ABC Es FRI. 8.00P 30 ABC CS B 13.9 25 11% 
WHO'S THE BOSS? 40 A 16.3 31 1400 


PERFECT STRANGERS SPECIAL(S) 


2 TUE. 8.30P 30 ABC CS TUE. 8.00P 30 ABC CS B 20. 32 1718 
PUNKY BREWSTER ә | 188 191 94 96 |A 6.7 14 576 || YOU AGAIN ? т |188 197 95 99 |A 14.5 25 1246 
SUN. 7.30Р 30 NBC CS в 6.8 14 584 WED. 9.30Р 30 NBC CS В 13.9 25 1194 
REMINGTON STEELE 21 | 207 99 A 13.5 28 1160 ||LATE FRINGE 
1 SAT. 10.00P 60 NBC PD B 13.7 26 1177 || АВС NEWS:NIGHTLINE 180 | 199 202 98 98 |А 4.8 14 412 
RIPLEY'S BELIEVE IT-NOT 22 | 190 180 97 94 |А 5.7 11 490 1Ма М 11.30Р 31 АВС N B 6.0 17 51 
THU. 8.00P 60 ABC U B 6.6 11 567 1 TUTHF 11.30Р 30 
2 MON. 11.38Р 31 
ROWDIES(S) 186 95 [А 6.7 19. -576 2 TU-TH 11.30P 31 
2 FRI. 9.00P 60 ABC A 
ST. ELSEWHERE 35 | 204 208 98 99 |A 11.2 21 962 || АВС NEWS:NIGHTLINE-FRI(B) 187 97 |А 2.8 10 241 
WED. 10.00P 60 NBC GD B 13.1 23 1125 2 FRI. 12.00M_ 30 ABC N 
ABC WEEKEND REPORT-SAT. 41,141 141 80 80 |А 2:2 6 189 
SCARECROW & MRS. KING 37 | 206 205 99 99 |A 13.5 25 1160 ЅАТ. 11.30Р 15 АВС N в 3:1 8 266 
MON. 8.00P 60 CBS GD B 15.7 25 1349 
SILVER SPOONS 13|190 189 94 96 |A 6.5 14 558 || ABC WEEKEND REPORT-SUN. 42|157 155 87 87 |А 2.9 12 249 
SUN. 7.00Р 30 NBC CS B 6.4 14 550 1 SUN. 12.00M 15 ABC N B 3.4 13 292 
2 SUN. 11.30Р 15 
SIMON & SIMON 8 | 195 204 95 98 |A 8.1 15 696 || CBS LATE NIGHT I 206 | 183 184 93 93 |А 5.2 19 447 
ТИЕ. 8.00P 60 CBS PD B 8.7 16 747 1 Ма TH 11.30P 66 CBS FF B 5.2 18 447 
60 MINUTES 44|208 207 99 99 |А 16.7 36 1435 1 TU & W 11.30P 67 
SUN. 7.00Р 60 CBS DN B 21.3 37 1830 1 FRI. 11.30P 64 
SPECIAL MOVIE PRSNT.-WED(S) 203 98 |A 68 13 584 5 m 11.306 95 
2 WED. В.О0Р 180 CBS FF 2 THU. 1130р 66 
SPECIAL MOVIE PRSNT.-THU(S) 203 98 |A 7.2 13 618 
2 THU. 8.00P 180 CBS FF CBS LATE NIGHT II 206 | 183 184 93 93 |A 3.3 19 6 
SPENSER: FOR НІВЕ 31 |205 203 99 98 |A 12.1 22 1039 ETEN, ксы БОЕ 57 8 Ga GB -a9 
TUE. 10.00P 60 ABC PD B 13.3 23 1142 
9 KEY: A= CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


0 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1986 REPORT 
| OGRAM | HOUSEHOLD AUDIENCES PROGRAM 


т NO. ОЕ | PRI 
PROGRAM МАМЕ W, STATIONS | COVERAGE COVERAGE 


МО. ОЕ 
PROGRAM NAME HR STATIONS 


AVG. AVG 
мк START wK START AUD. SHARE AUD. 
# DAY TIME DUR мет HPEFIWK 1 WK 2 |WK 1 WK 2 # DAY TIME DUR NET 996 % O SU (0000) 

LATE FRINGE СОМГО 
CBS LATE NIGHT I-cONrD WEEKDAY DAYTIME 
1 ТШЕ. 12.37А АВС DAYTIME NEWSBRIEF-M-F 209 А 8.1 26 69% 
1ТЕ. 12-37 47 М-Е 2,58P 1АВСМ B 79 27 679 
1 THU. 12.36А 49 
ТЕН 12 A GŠ ABC WORLD NEWS-MORN-615A 209 A 1.5 19 129 
PO ЧО, в М-Е 6.15A 15 ABC N в 17 18 146 
em. ОЗ 5 ABC WORLD NEWS-MORN-645A 209 A 21 20 180 
ЕБ “Sam s M-F 6.45A 15 ABC B 25 18 215 
ЭРНИС ЗА 44 А Е СО ор во авс DD в тз 56 en 
CBS NEWS NIGHTWATCH-1 207| 55 55 56 54 |A 1.0 т 7 z ara 
Е AMERICAN TREASURY 123 A 57 18 490 
M-THSU 2.00A 30 CBS N B 12 13 103 ИСНЕ таараа „Б А р W 39 
CBS NEWS NIGHTWATCH-2 212| та 72 68 66 |A 1.2 16 103 
M-THSU 2.30A 30 CBS N B 1% 18 120|] ANOIR WORD an g A 59 19 507 
CBS NEWS NIGHTWATCH-3 ma š 89 85: [А 11 8 а ЕЛ unn pas. ТШ > жа S S 
M-THSU 3.00A 180 CBS N B 12 23 103 [ЖЛ MNS кы. O {е Ж ш 
CBS SUNDAY ҺЕМ5-056000 аз | 123 123 64 64 |А 42 9 361 
SUN. 11.00P 15 CBS N B 5:0 3 430 АО А А Б 16 И 
DAVID LETTERMAN 1 167 | 203 203 99 99 |А 43 21 369 ЕЕ ЗОБ, „ЗО PPS DD В >e D ат 
ИМО ЫЛЫН s sal A 43 21 359 ||css EARLY MORNING NEWS 213 A 11 14 94 
2 Co 3 ‚ M-F 6.30А 30 CBS N B 15 15 129 
CBS MORNING NEWS 1 A 25 14 215 


2 10-ТН 12.30А 30 M-F 7.30A 30 CBS N B 2.9 14 249 
CBS MORNING NENS 2 214 | 201 201 99 99 |A 3.0 13 258 
DAVID LETTERMAN IL 167 | 203 203 99 99 |A 3.2 21 275 M-F 8.30A 30 CBS N B 33 14 283 

1 M-TH 1.00A 30 NBC GV в 3.1 20 266 
2 МОМ. 1.30А 30 DAYS ОҒ OUR LIVES 206 | 210 210 99 99 |A 8.0 25 687 
2 TU-TH_ 1.004 30 M-F 1.00P 60 NBC DD B 7.4 24 636 
FRIDAY NIGHT VIDEOS 42 |188 188 97 96 |A 3.2 17 275 ||FAMILY TIES M-F 148 | 165 166 91 91 |A 5.6 22 481 
FRI. 12.30A 90 NBC PC В 3.5 17 301 M-F 10.00A 30 NBC CS B 46 18 395 
G MICHAELS SPORTS MACHINE 44 | 76 74 53 51 |A 2.0 7 172 || GENERAL HOSPITAL 208 | 207 207 99 99 |A 8.8 28 756 
SUN. 11.30P 15 NBC SC B 17 6 146 M-F 3.00P 60 ABC DD B 9.2 29 790 
LIFESTYLES-RICH & FAM-12M 14| 81 85 56 58 |A 1.3 5 112 || 6000 MORNING, AMERICA-730 209 | 206 206 99 99 |А 4.1 24 352 
1 Ма М 12.01А 30 АВС СС в 13 5 Иг M-F 7.304 30 ABC N B 4.7 23 404 
2 КШ 12: ОЗА 29 GOOD MORNING, AMERICA-830 208 | 204 204 99 99 |A 4.2 19 361 
2 TU&ĪH 12.01А 30 M-F 8.30А 30 ABC N B 52 22 447 
2 WED. 12.01А 29 GUIDING LIGHT 209 | 206 206 99 99 |A 6.8 21 584 
M-F 3.00P 60 CBS DD B 67 21 576 

198 98 4.2 12 361 
POA Pe ШУЛА АВС SE ` Q > || LIFESTYLES-AICH & РАМ-М-Е 74|171 169 ва ва |A 2.6 10 223 
SATURDAY NIGHT 31 | 198 196 99 97 |A 6.6 22 567 M-F 11.00A 30 ABC CC з 25 10 215 
1 SAT. 11.30Р 83 NBC GV B то 21 601||LOVING 206 | 183 183 эз 93 |A 4.2 14 361 
2 SAT. 11.30Р 77 M-F 12.30P 30 АВС DD р B 4.1 14 352 
TONIGHT SHOW 206 | 203 202 99 99 |A 7.1 23 610 | | МС NEWS AT SUNRISE 209| 193 193 97 97 |A 1.7 17 14 
1 M-F 11.30Р 60 NBC GV B 7.2 23 618 M-F 6.30А 30 NBC N B 2.3 18 198 
2 MON. 12.00М 60 NBC NEWS DIGEST-DAYTIME 121 | 192 192 95 95 |A 4.8 16 412 
2 TU-F 11.30Р 60 МИЕ 2.57P 1 NBC N B 46 16 395 
NEW CARD SHARKS 144 | 168 168 84 84 |А 45 17 387 
M-F 10.304 30 CBS QP в 4.4 18 378 


11 KEY: А = CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


12 


? PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) ` 


N OF | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM шшк. $ STATIONS | COVERAGE 
| AVG. 
мк We. Ë | AVO. suan: AUD 
оу “Меш NET їй WK 1 WK 2 WK 1 wK2 Y| % % (0000) 
WEEKDAY DAYTIME CONT'D 
NEW LOVE AMERICAN STYLE 146 | 169 168 85 85 |A 2.9 10 249 
М-Е 11.30А 30 АВС С5 B 2.6 10 223 
NEWSBREAK -11.57 213 | 181 181 86 86 |A 7.1 25 610 
M-F 11.57A 2 CBS N B %.? 26 576 
NEWSBREAK-3.44 204 | 195 194 96 96 |А . 6.3 20 541 
1M& TU 3.43P 1 CBSN B 6.4 20 550 
1и & ТН 3.45р 1 
1 FRI. 3.42P 1 
2 МІНЕ 3.43Р 1 
2 ТШЕ. 3.45P 1 
2 WED. 3.44P 1 
ONE LIFE ТО LIVE 208 | 208 208 99 99 |A 8.1 26 696 
M-F 2.00P 60 ABC DD B 7.7 26 66l 
PRESS YOUR ш 143| 97 98 47 47 |A 2.1 T 180 
M-F 4.00P 30 CBS QP B 2.0 6 172 
PRICE IS RIGHT 1 211 | 208 208 99 99 |A 6.9 26 593 
M-F 11.00A 30 CBS AP B 6.5 26 558 
PRICE IS RIGHT 2 210 | 208 208 99 99 |A 8.6 31 739 
NF 11.30A 30 CBS AP B 8.3: 33 713 
RYAN'S HOPE 206 | 174 174 91 91 [А 3.2 11 275 
мє 2 00N зо ABC 00 B 31 11 266 
SALE OF THE CENTURY 205 | 160 160 83 83 |A 4.6 18 395 
M-F 10.30A 30 NBC QG B 4.5 18 387 
SANTA BARBARA 201 | 197 196 97 97 |A 4.8 15 412 
1 М-Ғ 3.00Р 60 МВС 00 B 4.3 14 369 
2 MON. 3.24P 36 
2 TU-F 3.00P 60 
SCRABBLE 204 | 199 199 97 97 |A 5.6 20 48l 
M-F 11.30А 30 NBC QG B 5.4 21 464 
SEARCH FOR TOMORROW 205 | 151 150 77 77 |А 2.7 9 232 
M-F 12.30P 30 NBC DD B 2.9 10 249 
SUPER PASSWORD 206 | 151 151 74 74 |А 3⁄8 B 326 
M-F 12.00N 30 NBC © B 3.8 14 326 
ию SHOW-7.30AM 210 | 203 203 99 99 |A 4.4 25 378 
M-F 30A 30 NBC N B 52 25 447 
TODAY SHOW-8. 30AM 210 | 203 203 99 99 |А 5.1 22 438 
M-F 8.30A 30 NBC N B 5.5 23 472 
$25,000 PYRAMID 212] 193 103 92 92 |A 4.6 18 395 
M-F 10.00А 30 CBS QP B 48 20 412 
WHEEL OF FORTUNE 206 | 210 210 98 98 |А 6.9 26) 593 
М-Е 11.00А 30 NBC QG B 7.0 28 601 
YOUNG AND THE RESTLESS 210 | 207 207 99 99 jA 9.6 32 825 
M-F 12.30P 60 CBS DD B 8.4 30 722 
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1ST AUG. 1986 REPORT 


PROGRAM NAME 


8, 


STATIONS COVERAGE 


0. ОЕ 


PROGRAM | 


HOUSEHOLD AUDIENCES 


K| AVG. G. 
E | AUD. SHARE AUD. 
Ү % % (0,000) 


WK START 1908. 
# DAY TIME DUR NET TYPÉn|WK 1 WK 2 |WK 1 WK 2 
WEEKEND DAYTIME 
ABC FUN FIT-8:25AM 22 | 201 
SAT. 8.25A 4 ABC CN 
АВС FUN FIT-11:55AM 21 | 193 
SAT. 11,55А 4 АВС CN 
АВС WEEKEND SPECIALS 42 | 186 
SAT. 12.00N 30 ABC FV 
АВС WIDE WORLD-SPORTS SAT 24 | 204 
1 SAT. 2.30P 189 ABC SA 
ABC WIDE WRLD-SPORTS SPEC(S) 
2 SAT. 2.00P 90 ABC SA 
ALVIN AND THE CHIPMUNKS 43 | 202 
SAT. 11.00А 30 NBC н 
AMERICAN BANDSTAND 164 
SAT. 12.30P 60 ABC рс 
ASTRO MINUTE --11.26AM 30 | 197 
SAT. 11.26А 3 CBS CN 
BERENSTAIN BEARS 15 | 197 
SAT. 8.30A 30 CBS СА 
BUGS BUNNY/LOONEY TUNES-1 22 | 208 
SAT. 9.00A 30 ABC СА 
BUGS BUNNY/LOONEY TUNES-2 22 | 208 
SAT. 9.30A 30 ABC СА 
CBS SPORTS SPC. SAT(S) 
2 SAT. 5.00P 60 CBS SE 
CBS SPORTS SUNDAY 12 | 189 
1 SUN. 2.30Р 90 CBS SA 
2 SUN. 3.00Р 193 
CHARLIE BROWN&SNOOPY SHOW 6 | 175 
SAT. 12,30Р 30 CBS СА 
080105: ADVENTURES 20 | 203 
ЅАТ. 11.00А 30 АВС СА 
DUNGEONS AND DRAGONS 40 | 191 
SAT. 11.30А 30 CBS СА 
EWOKS 20 | 204 
SAT. 10.30А 30 ABC CA 
FACE THE NATION 4l | 151 
SUN. 10.30A 30 CBS CC 
GUMMI BEARS 44 | 193 
SAT. 8.30A 30 NBC CA 
IN THE NEWS-11.56AM 40 | 191 
SAT. 11.56А З CBS CN 
IN THE NEWS-12.56PM 36 | 175 
SAT 12.56P 3 CBS CN 


201 


190 
187 


192 


201 
167 


197 
197 


208 


158 


191 
175 


97 


96 
94 


99 


99 
82 


97 
97 


99 


99 


95 


89 
95 


95 
95 


90 
98 


95 
89 


97 


93 
91 


95 


99 
82 


97 
97 


99 


99 


99 
99 


89 
92 


95 
95 


90 
98 


95 
89 


> шьш» >or 


Por VPP ш> 
woo awww n= 
ого Оф‹лш Bo 
_ 
> 


w шот NYON 
Ф NaNe pon 
= 
ИШ 


w> > ш> 
On w л> 
pu p HON 
кә 
° 


waww SBPN шшьь WWD 


oror шьш» UPP VPOP 
Dhon momo ошо Бош 
= 
© 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


"4 РВОСКАМ AUDIENCE ESTIMATES (ALPHABETIC) IST AUG. 1986 REPORT 


HOUSEHOLD AUDIENCES HOUSEHOLD AUDIENCES 


Te | NO. ОЕ | PROGRAM 
PROGRAM NAME йб, STATIONS | COVERAGE 


W | STATIONS | COVERAGE 
PROGRAM NAME $| AVG. AVG. 
WK AUD. SHARE АЦО. | WK 
% % (0000) 


| START 
Корду SNE our мет к i wk 2|wK 1 wk 2 # DAY TIME DUR NET кі WK 2 [WK 1 WK 2 


AVG. AVG. 
AUD. SHARE AUD. 
% % (0000) 


ЖЕНШЮБАПНЕ ВАШЕ POLE POSITION 26 |176 175 87 86 |А 3.4 12 292 
IT'S PUNKY BRENSTER 89 203 202 98 98 А 6, 7 23 280 SAT. 12.000 30 CBS СА В 3.3 12 283 | 
SAT. 10.304 30 МВС Š 2 | 
JOHN MADDEN SHOW(S) 194 97 |A 5.0 15 азо || АІСНІЕ RICH 30 |197 197 97 97 |A 4.2 16 361 
2 SUN. 2.00P 60 CBS SC SAT. _11.00А 30 CBS СА B 49 17 42l | 
ROCK N WRESTLING 4i |206 205 99 99 |А 4.5 18 387 
KIDDO VIDEO 43 |184 184 95 95 А 4.2 16 д SAT. 10.00A 60 CBS CA B 5.3 19 455 | 
SAT. 11.30A 30 NBC СА . 5. 
LAFF-A-LYMPICS 21|202 202 97 98 |A 3.9 16 335 аны t эб oe ga 202 203 99 99 ñ 3 20 ЕЛ 258 | 
А а в 47 18 404 . ; . 
PAK AU OU 290 ABO gA SMURFS II 43 |202 202 99 99 |А 5.1 22 438 | 
LITTLES 22 |205 205 99 99 |А 2.5 15 215 SAT. _ 9.30А 30 МВС СА в 6.8 26 584 
SAT. 8.30A 30 АВС CA в 28 14 241 
MEET THE PRESS 24 |172 178 96 97 |А 3.0 11 258 || SMURFS III 43 |202 203 99 99 jA 6.5 27 558 
SUN. 12.30P 30 NBC CC B 28 9 241 SAT. 10.00А 30 NBC CA B 7.9 29 679 
SNORKS 44 |196 199 98 98 |A 18 15 155 
MITA LAKE TAHOE TENNIS(S) 171 85 A 19 5 163 SAT. 8.00А 30 NBC СА B 31 20 266 
1 SUN. 4.00Р 120 ABC SE 
MR. T 165 150 88 83 |А 3.6 13 309 || SPIDERMAN AND FRIENDS 38 | 144 131 77 72 ЈА 3.1 11 266 [ 
SAT. 12.00N 30 NBC CA B 4.3 15 369 SAT. 12.30Р 30 NBC СА B 3.8 13 326 
SPORTSWORLD 18 | 182 93 A 79 22 679 
MUPPET BABIES & MONSTERS 44 | 206 206 99 99 |A 4.5 21 387 || | SUN. 4.25Р 100 NBC SA B 48 13 412 
SAT. 9.00A 60 CBS СА B 5.6 22 48l 
NBC MAJOR LEAGUE PRE GAME 16 | 198 201 99 99 |А 4.4 15 378 || SPORTSWORLD-SP.ED.(S) 194 98 A 3.6 10 309 
1 SAT. 3.00P 12 NBC SC B 46 17 395 | 2 SUN. 4.00P 120 NBC SA | 
2 SAT. 2.00P 18 uN MORNING М š 41|176 174 96 95 |A 3.7 18 318 
NBC MAJOR LEAGUE BASEBALL 16 | 199 201 99 99 |A 6.6 20 567 кыз, Bi м 00 08 
1 SAT. 3.12P 183 NBC SE B 6.7 22 576 || SUPERPOWERS TEAM 21 | 193 190 96 93 |А 3.4 13 292 
2 SAT. 2.18Р 172 SAT. 11.304 30 АВС СА в 3.6 13 309 
NBC USA-USSR ВОХІМС(5) 148 84 |A 1.8 5 155 || ТНІЅ МЕЕК-ОАУІО BRINKLEY 39 | 192 194 98 98 |А 3.5 13 301 | 
2 SUN. 3.00Р 60 NBC SE SUN. 11.304 60 АВС N В 3.8 12 326 
NFL PRE-SEASON FTBL -NBC(S) 206 96 А 12.4 36 1065 || WESTERN ОРЕМ GOLF-SAT(S) 201 98 A 4а 12 378 " 
1 SUN. 1.00Р 205 NBC SE 1 SAT. 4.30P 90 CBS SE 
ONE TO GROW ON-B:28AM 44 | 195 198 97 97 |A 2.6 20 223 | | МЕЅТЕАМ ОРЕМ GOLF-SUN(S) 204 98 A 54 14 464 
SAT В.28А 2 МВС CN B 4.0 24 344 || 1 SUN. 4.00Р 168 CBS SE | 
ONE TO GROW ON-8:S8AM 44 | 193 195 98 97 |А 3.5 20 301 || Миг21Е5 15 | 196 197 98 98 |А 2.3 19 198 | 
SAI. 3.58A 2 NBC CN B 4.9 23 421 SAT. 8.00A 30 CBS CA B 2.5 18 215 
ONE ТО GROW ON-10:28AM аз | 201 202 99 99 |A 6.3 25 541 
SAT. 10.28А 2 NBC СМ B 7.5 27 644 
ONE ТО GROW ОМ-11:28АМ 43| 202 200 99 98 |A 5.3 20 455 
SAT. 11.28А 2 NBC СМ B 6.7 23 576 
ONE ТО GROW О№-11:58АМ а3 | 184 184 95 95 |A 4.2 16 361 
SAT. 11.58А 2 NBC CN B 5.1 18 438 
PGA CHAMPIONSHIP-SAT(S) 206 99 |A 4.7 14 404 
2 SAT. 3.30P 210 ABC SE 
PGA CHAMPIONSHIP-SUN(S) 204 9 |А 35 9 301 
2 SUN. 3.30P 210 АВС SE 
PINK PANTHER АМО SONS 22 | 201 201 97 97 |A 1.8 15 155 
SAT. 3.00A 30 ABC CA B 2.4 16 206 


15 KEY: А = CURRENT REPORT 0 ~ SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


м Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.NON. JULY 28, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 s: 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE { 16,730 
olds (000) & % . 
manas Аш ABC MONDAY NIGHT BASEBALL 
BOSTON VS CHICAGO WHITE SOX 
ABC TV CALIFORNIA VS OAKLAND 
MULTI-SEGMENT TELECAST(SD)(~0P ) 
VERAGE AUDIENCE 8,070 
а (000) & %) { 9.4 8.6" 8.6* 9.1* 9.8* 10.7* 8.9* 
(SHARE OF AUDIENCE ж 17 17 * 16 w 17 * 17 * 19 * 16 * 
W лус. AUD. BY ⁄ HR. % 8.7 в.4 85 829 so 1 @ oi оо 0.9. 10,55 sssi! 03795 
17,870 17,350 18,210 17,350 
E alaaa % { 20.8 20.2 21.2 20.2 
<—— SCARECROW & MAS. KING —— KATE & ALLIE NEWHART — CAGNEY š LACEY —— 
E CBS TV ‹һ)(50) (A) ‹®)(50) (R) 
12,540 14,860 15,810 12,890 
{шенин NW) LAO { 14.6 13.1* 16.2% 17.3 18.4 15.0 14,1* 15.9% 
K SHARE OF AUDIENCE % 27 24 * 29* 30 31 27 25 * 30 * 
AVG. AUD. BY и HR. % 1997 135 10o 6466 |1789 18-1 19:8 Haan 14:37 15.9 15,8 
1 12,280 10,480 16,840 
ТОТА дорно %) { 14.3 12.2 19.6 
VALERIE AMAZING STORIES —— NBC NONDAY NIGHT NOVIES — 
N BC TV (RXS0) (R) 1'M DANCING asr AS { CAN 
‚650 8,590 9,280 
кнг ADIRE { ВОЯ 10.0 10.8 10.0* 11.0* 11.5® 10.6% 
(Households (000) & %) . У Е ы, Ж. 
АК ОКШ 4 T 6, бо diato | ioia ый 1016 1095 10:9 1022 
AVG. AUD. BY ⁄4 HR. % 11.9 12.9 10.4 9.6 10.0 . - ` . . а . 
TOTAL AUDIENCE 
(Households (000) & %) { w 
————————— ABC MONDAY NIGHT BASEBALL 
ABC TV CHICAGO WHITE SOX VS BOSTON 
MULTI-SEGMENT TELECASTCSD)(20P) 
AVERAGE AUDIENCE 
(Households (000) & %) 8.075 8.1* B.7* B.9* 9.5 10.4* 30551 
SHARE OF AUDIENCE % 18 ү. Т, i Ы ы оз En 
W AV AUD. BYW HR х 80у ШШ ss So E TE 
E гу Д { 15,120 17,180 16,240 16,580 
ouseholds ( y .0 18.9 19.3 
<— —scARECROW ¿ MRS. KING —— KATE & ALLIE NEWHART <— CAGNEY а LACEY —— 
Ё CBS TV (А )(5й5-50) (RXS0) «ау 
AVERAGE AUDIENCE { 10,570 14,520 13,740 12,110 
K (Households (000) & %)- l 12:3 о, 13.6* 16.9 16.0 Jats iate 14.6* 
25 29 27 26 24 * 27" 
AVG. AUD. BY ⁄ HR. % 102590 ЩН 1з.0. 14.1 '. 16 0 1715 ОВ бз 1318 13.6 142 1580 
ЫШ чш чш J JU с ЖШ күш ыл шй 
2 TOTAL AUDIENCE { 13,830 13,140 21,730 
(Households (000) & %) 16.1 15.3 25.3 
VALERIE AMAZING STORIES — sc MONDAY NIGHT: uv s: ——ə>— ən 
N B C TV (RX(50) (а) THE ELEPHANT MAN 
Qa 906 
AVERAGE AUDIENCE í 11,080 10,910 11,510 
(Households (000) & S) N 12.9 12.7 13.4 12.5* 13.2* 13.7* 13.5* 
26 24 24 22 * 22 * 24 * 25 * 
AVG. AUD. BY МНЕ. % АА 200 io. Шот 12.8# 13.4 70900 191601199 113.4 136 
мейш ре" тЫ hu E: [41 [21 [41 lei 1 Tes las lea eiTe: [22 [84 
See Def. 1 WK. 2 50.8 (52.5 56.8 58.9 M 56.2 [56.0 (54.5 
U.S. TV Households: 85,900,000 For explanation of symbols, See page A. 


А-3 EVE.MON. AUG.4, 1986 


= x= m m = 


ое x m т = 


Nielsen. NATIONAL TV AUDIENCE ESTIMATES 


EVE.TUE. JULY 29, 1986 


10:30. 10:45 


TIME 7:00 7:15 7:45 
TOTAL AUDIENCE í 1 үз 18,580 16,240 12100 
(Househoids (000) & %) 19.3 18.9 . pensee: К HA 
LH THE 80537 emme MOONLIGHTING — asi —— 


(R) 


GROWING PAINS 
(A) 


(А50) 


АВС TV 


14,260 14,520 115770 0,390 
а aD) + x { 16.6 16.9 13.7 13.3* iei 12.17 igo 12,2" 
SHARE OF AUDIENCE % 31 31 24 24 * 2А [122 210" 1а a 
AVG. AUD. BY W HR. % 15.9 17.4 17.3 16.6 13.3 13.2 13.6 14.6 12.1 1, ; Я 
12,710 14,600 
kas es — SINON а SINON — momi, P.I. EQUALIZER 
CBS TV (RXs0) (AXO) 
7,470 9,530 10,570 
шн боз) { 8.7 В.5* в.8* 11.1 11.0* оз) поса" 207 12.4" 
16 16 * 16* 19 20 * 20* 22 21 * 23 * 
SHARE OF AUDIENCE % 40. 11.2 Д a 12,2. 27. 
AVG. AUD. BY МНЕ. % Ga a.s 8.7 6.9 10.вй 1152) 11; г 5 ; ў š 
TOTAL AUDIENCE { 9:180 12,110 13,140 
(Households (000) & %) А ТЕАИ —— — НИТЕЙ —— — 0—2 
NBC TV (һ)‹50) (a) 
7,040 8,760 8,500 
AVERAGE AUDIENCE { 8.2 7.9* 8.5* 10.2 9.7* 10:7* 9.9 10.3* 9,5* 
(ARE OF AUDIENCE % 15 15 * 15 к 18 17 * 1з* 18 ЛҮ 
AVG. AUD. BY МНЕ. % 8.0 Т9. 8.3 8.7 9.5 9.9 10.5 10.9 10.1 10.6 è 0 
TOTAL AUDIENCE 
15,980 15,030 17,610 13,920 
(Households (000) & %) { 18.6 17 20.5 16.2 
АВС ту W8O'S THE 8088? ЕЩ #———— MOONLIGHTING ————» «———$РЕИЙЗЕЙ: FOR HIRE ——— 
(R) (RX(S0) (R) 
ӨКН. í 13,660 13,140 12,200 10,310 
НДЕ OF AUDIENCE. ж 15.9 15.3 14.2 14.2* 14.2* 12.0 11.9* 12.2* 
АКАН OY W HR: Ж 32 29 25 25 * 25 х 23 22 * 23 * 
КА š 15262 2609 151 015.6 АШ. 13.9, (14.1 1409 11:80 12:00 1212 121 
TOTAL AUDIENCE í 9,190 11,600 13,140 
(Households (000) & %) 10.7 13.5 15.3 
— 1н s SINON ——— — НА, Р.!. — au ZER —— 
CBS TV (Aso) (А80) (R) 
AVERAGE AUDIENCE { 6,360 8,590 9,880 
(Households (000) & %) 7.4 6.8* 7.9* 10.0 9.7* 10.3* 11.5 11.0* 12.1* 
SHARE OF AUDIENCE % 14 14 * 15 18 17 * j. 22 20 * 23 * 
AVG. AUD. BY % HR. % 6.8 6.9 76 8.2 959 10:0 [10020109 1079 11:1 [120 122 
10,480 12,890 13,140 
(Households (000) & %) 12.2 15.0 15.3 


— Ya —ə,;o>+*#:z“—— nur —— — —n 
(А50) (R) 


NBC TV 


AVERAGE AUDIENCE { 7,470 9,360 8,590 

(Households (000) & %) 8.7 8.4* 8:97 22009 10.47 11.4* 10.0 10:27 9.7* 
SHARE OF AUDIENCE % КЧ "ы 1759 19 19 * 20 * 19 29% nA a 
AVG. AUD. BY М HR. % 8.6 8.8 9.1 Эв 11100 11:3 215 10.9 9.5 9.7 


For explanation of symbols, See page А. 


EVE.TUE. AUG.5, 1986 


м Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.WED. JULY 30, 1986 
7:30 7:45 8:00 8:15 8:30 8:45 : : 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE í 20,530 
(Households (000) & %) 23.9 


ABC TV 


AVERAGE AUDIERCE í 7,730 


(Households (000) & %) 9.0 8.8* 7.6* 8.3* 9.1* 10.5* 9.6* 
SHARE 0F AUDIENCE % 16 17 * 14 * 15 * 16 * 19 * 18 * 
W Аус. AUD. BY W HR. % g. e6 76. CES 6.1%  а_ оо 43% оа ioe пот l oia 
TOTAL AUDIENCE n 
E (Households (000) & %) 
AVERAGE AUDIENCE 
K Housaholis (000) & %) { 8.9 в.3х 8.0% 8.1* 8.47 9.9* 10.8* 
SHARE ОР AUDIENCE % 16 16 * 15 * 14 * 14 * 18 * 20 * 
AVG. AUD. BY М HR. % вы ss йвз _ тё в.о 939 em ет 978: 16011 dors 1122 
1 тота. ашшЕНСЕ { 15,030 14,000 13,570 13,570 
(Households (000) 2 Ж) 17.5 16.3 15.8 15.8 
——— HIGHWAY TO HEAVEN ——  GINHE A BREAK YOU AGAIN ? ST. ELSEWHERE 
N BC TV ‹А)(50) (R) (RXSD) (R) 
AVERAGE AUDIENCE 11,170 11,850 11,680 9,190 
(Households (000) & %) { 13.0 11.6* 14.3* 13.8 13.6 10.7 10.8* 10.6* 
SHARE OF AUDIENCE % 24 22 * 26* 24 23 20 19 * 20 * 
AVG. AUD. BY М HR. % 11.05 1253 Na ol 144651 Pig 39 паша ia 19.87 1170 0.4 (абу 628 
TOTAL AUDIENCE 
бони (уа зу Í ШТ 101974 з ш: 
PERFECT ÑE sus INE у = = СЕБЕТ АНЕ И 
ABC TV STNG (AXO) (axso) 
AVERARE AUDIEN: f 9,710 9,020 9,280 9,450 
(Households (000) & %) * x ж ж 
11.3 10.5 10.8 120.7 11.0% 11.0 10.4 11.5 
SHARE ОР AUDIENCE % 25 20 19 19 * 199 Ж 19 * 22x 
W AVG. AUD. BY ⁄ HR. % 
TOTAL AUDIENCE, f 14,950 
Ë (nouseholds (000) & %) 17.4 
SPECIAL MOVIE PRSNT. WED | 
E CBS TV | 
AVERAGE AUDIENCE (f 5,840 | 
K (Households (000) & %) 6.8 5.5" 5.7* 6.7* 7.1* 7.B* 8.1* | 
SHARE OF AUDIENCE % 13 11 * 11 * 12 * 12 * 14 * 16 * 
. AUD. BY ⁄ HR. 5:9 Ч o ss 56 66 вт 69 тз та aI uu 
Жз лур. жш шш ииз = ЗШЕ 77 77... 77. 777 a 
2 TOTAL AUDIENCE { 14,860 14,770 15,120 14,350 
(Households (000) & %) 17.3 17.2 17.6 16.7 | 
GIMME А BREAK YOU AGAIN ? — INÑSE. ELSEWHERE — — 
N BC TV (RX80) (R) 
AVERAGE AUDIENCE f 11,080 12,460 13,230 10,050 
(Households (000) & %) 12.9 12.0" 13.8* 14.5 15.4 11.7 18% 11,5% 
SHARE ОҒ AUDIENCE % 25 24 * 27 к | 26 27 22 21 * 22 * | 
AVG. AUD. BY у НЯ. % 11.6 | OM 14:00 7:1. па 15.10 05.7 “os ШИ H | 


U.S. TV Households: 85,900,000 For explanation of symbols, See page А. f 


А-1 EVE.WED. АЏС.6, 1986 


А-6 


7:00 


7:15 7:30 7:45 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


EVE.THU. JULY 31, 1986 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE í 

(Households (000) £ %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY W HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY и HR. % 


W 


— x m m 


TOTAL AUDIENCE { 
(Households (000) & %) 


АВС TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
8,160 6,530 15,980 
9.5 7.6 18.6 


< RIPLEY'S BELIEVE IT-NOT —> «————— DYNASTY 11: COLBYS ——  — 20120 —— 
(R) (RXSD) 


4,810 4,120 11,940 
5.6 5.0* 6.1* 4.8 4.7* 4.9" b 13.9 13725 14.6* 
11 1095 12 = 9 йы 9% 26 24 * 285 
5.0 5.1 6.3 5.9 4.8 4.6 4.7 5.1 12.5 14.0 14.8 14.4 
9,450 15,630 
11.0 18.2 
<— CRAZY LIKE А FOX — 
‹в)(50) 
6,960 8,330 
8.1 7.6* 8.7* 9.7 9.0* 9.5* 10.2* 10,1* 
16 159 16 18 16 * рува 19 * 19 * 
7.4 7.8 8.4 9.0 8.9 9:1 9.2 9.8 10.4 10.1 9.8 10.4 
22,160 20,870 20,530 20,190 15,290 
25.8 24.3 23.9 17.8 
BILL COSBY FAMILY TIES <—— HILL STREET BLUES — 
SHOW (RX(50) [sesaran] í 
(n) 
19,240 18,470 18,120 17,610 10,910 
22.4 21.5 21.1 20.5 тог 2.9" 12,5% 
45 41 39 37 24 24 * 24 * 
21:21 (23:6 [2039 221 20.7 21.4 20.4 20.5 13.5 12.3 12.6 12.5 
8,330 7,560 17,010 
9.7 8.8 19.8 


e= RIPLEY'S BELIEVE 1Т-МОТ ==> qmm DYNASTY 11: COLBYS ——» —— 20/20 — 
(R) (AXSD) 


“TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY И HR. % 


"TOTAL AUDIENCE 3 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 
TV HOUSEROLDS USINE TV + 
(See Def. 1) WK. 2 
s W Households: 85,900,000 


ю x mm = 


17-6 [ав.в 
47.4 09.0 


А-9 


4,980 4,640 12,200 
5.8 5.3 6.4* 5.4 4.7" 6.19 14.2 14.0* 14.5% 
11 10 * 12* 10 9 * Jl 27 26 * 28 * 
53 6з 65 ДД э ав 5.9 Ë. 13:71144 34.9 141 
14,770 
17.2 
SPECIAL MOVIE РИЗМ 
CHRISTOPHER COLUMBUS, 
6,180 
7.2 (6,37 6.7% 7.2» 7.6" 7.9* 7.7* 
13 12 * 13 * 13 * 14 * 15 * 15 * 
ба 2 етш, О тал а 75 ЛЛУ Ue 
25,340 23,880 21,050 20,010 16,410 
29.5 27.8 24.5 23.3 19.1 
BILL COSBY FAMILY TIES CHEERS NIGHT COURT e= HILL STREET BLUES — 
SHOW (в)(50) в) (R) (A) 
(а) 
22,250 20;620 18,550 17;520 
25.9 24.0 21.6 20,4 
50 45 39 37 
24:3. 27.4 239 24.1 [213 20.8 


51.1 [51.В [54.2 Í s 54.7 | 55.2 7 oi 
50:5 52:8 | 52:4 (53:6. 546 | 5-1 _550 | 55:4 
Жа 22а ы А-8 а 


Рог explanation of ot symbols, б Soo page K 


EVE.THU. AUG.7, 1986 


Ao ///е/сеп NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. AUG.1, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 : Ў š ; 10:00 10:15 10:30 10:45 
TOTAL ДИМЕН an í Уз эл 60 ед G £ 
Households (000; й é Р z 
; кыйаш: WEBSTER MR. BELVEDERE | БВ. 
АВС ту (R) (RMSD) 50 (R) 
AVERAGE AUDIENCE { 8,760 8,330 4,720 6,360 
(Households (000) & %) 10.2 9.7 5.5 5.6* 5.4* та 6,8* т.9* 
SHARE OF AUDIENCE % 23 21 11 ЖЫ 11* 15 14 * 16 * 
W лус. AUD. BY нЕ. % О 10.6 11975 2979) 6.0 5.2 2:9 5.2 6.4 7:9 Tol 87 
А . UU U LUUUUUULILLUULLLLUUIUIbIL IIlIlI.—21U a 
TOTAL AUDIENCE í 
Е (Households (000) & %) 
AVERAGE AUDIENCE í 
K SHARE OF AUDIENCE 
5! U % 
1 тота. AUDIENCE { 35 олец S 
(Households (000) & %) Е KNIGHT. RIDER 5 MIABI VICE ——— ——s'iwRy —— 
N BC TV (R) SD) (R) (A) 
8,160 12,460 11,510 
pavet Е { 9.5 9.0* 101077 [14.559 737% 15.2® [13.4 713.2* 1977 
C SHARE OF AUDIENCE % W T * 22 *, L. 292 (280 9025 Гепа GENT 28:5 
AVG. AUD. BY W HR. % 8.7 9.2 9.6 10.4 13.3 14.0 458.0. 15.4 1323 13.11 аз? З 
TOTAL AUDIENCE 
11,170 10,740 9,450 10,570 
(Households (000) & %) { 13.0 12.5 11.0 12.3 
WEBSTER WR. BELVEDERE — — NE ВОАТ — 
ABG TV ЕЙ са) 
S AUDIENCE í 9,020 9,280 5,760 7,650 
(Households (000) & %) 10.5 0 Ж ү: ы 
Е 10.8 6.7 7.0 6.3 8.9 8.5 9.2 
SHARE OF AUDIENCE % 23 22 13 14 * Чок 18 17 ~ 19 * 
W AVG. AUD. BY W HR. % 10.0100 10.7 110 ОЖ. сс в 1 Мел. api sa 
TOTAL AUDIENCE í 10,480 11,510 
E Households (000) & %) 12.2 13.4 
—— TWILIGHT ZONE —— e CBs FRIDAY NIGHT MOVIES ——— 
CBS TV (RyXsUS-sD) FISH HAWK 
Е (50) 
AVERAGE AUDIENCE { 6,870 6,270 
K Households (000) & %) 8.0 8.7* Tar ТЕЗ 5.9* 6.9* 7.8% 8.6" 
SHARE OF AUDIENCE % 17 19 * 15 * 15 12 * 14 * 16 * 18 * 
AVG. AUD. BY и HR. % 8.8 8.5 78:1 69 5.7 6.1 6.7 7.0 7.8 7.8 8.2 9.1 
———————————— ———_———ү ————-——ө—ө—————+———— 
2 TOTAL AUDIENCE í 11,680 19,240 14,260 
(Households (000) & %) 13.6 22.4 16.6 
— KNIGHT RIDER —— — v£ е ТИМОВА — 
N BC TV (AXSD) (RXSD) (R) 
AVERAGE AUDIENCE { 7,820 14,690 10,910 
(Households (000) & %) 9.1 8.4* 9.92 i 16.0% ЛӘК 12.7 13.98 12.34 
SHARE OF AUDIENCE % E 18 * 21 * 34 32 * 36 * 26 2805 25 * 
AVG. AUD. BY М HR. % 8.4 9.2 10.6 e 16,5 “18.2 ОВА 13.3. Пё 19.4 12:3 
(See Def. 1) wK 2 [зэ 45.2 45.2 49. 39 2 [48:5 |487 
U.S. TV Households: 85,900,000 For explanation of symbols, See page A. 


a-11 EVE.FRI. AUG.8. 1986 


кн Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.2, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 ў 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE { 8:870 „той е] 
(Households (000) & % š š Ç 
ouseholds (000) ) DIFF'RENT BENSON АВС SATURDAY MIGHT MOVIE — 
STROKES (А50) CONFESSIONS ОҒ А МАЯА ТЕО MAN(R) 
АВС TV M (sò) 
AVERAGE AUDIENCE 5,070 5,580 8,330 
үтү j: x ж Г үү 
W AVG. AUD. BY W HR. % СШ 6.2 езет 7.98 8э 922 9ай 010.35 1015 10:9 10:8 
E TOTAL AUDIENCE í 6,010 510 о 
Households (000) & % 0 р 
; шыш MELBA SPECIAL | [FAMILY MARTIN | — CBS SATURDAY NIGHT NOVIE 
САЯ THE НЫНСИВАСК OF NOTRE DAME(R) 
Е CBS TV S 
AVERAGE AUDIENCE { 4,900 4,380 3,950 2 s: эү a 
K SHARE OF AUDIENCE Ж i Ка 100 ah Ее 107+ 13 * 
AVG. AUD. BY ⁄ HR. % 5090 s.5 rs. 4:8 3.6 зе ыза 40 ао 1 56,841 
1 TOTAL AUDIENCE 9,280 10,820 16,240 14,950 15,810 
(Households (000) & %) { 10.8 12.6 18.9 17.4 18.4 
FACTS ОР LIFE 227 GOLDEN GIRLS <—— RENINGTON STEELE —— 
N BC TV (R) (А250) (R) (R) 
‚160 9,110 14,090 11,600 
меч р { KG 10.6 16.4 13.5 13,9* 13.0* 
SHARE OF AUDIENCE % `22 23 34 28 29 * 28 * 
AVG. AUD. BY М HR. % Өл соо” !' 429 (37615 173 13.8 14.0 13.4 12.6 
TOTAL AUDIENCE 
5,150 6,360 10,390 
(Households (000) & %) { 6.0 7.4 12.1 
DIEF ORENT BENSON —— АВО SATURDAY NIGHT MOVIE —ə——- ÀD 
ABC тү STROKES (в)(50) R 
(R) ү › 
AVERAGE AUDIERCE í 4,300 5,330 5,500 
(Hossakoids (000) & %) 5:0 6.2 6,4 5.5% 6.6* 6.6* 7.2* 
SHARE OF AUDIENCE % 2 г р ЧЕ дс «Эг Z 
W AVG. AUD. BY W HR. % 12 14 13 11 13 14 15 
н y 4.9 о 6.1 в. sS Se 6.4 17 6.6. #1 7.3 
OTAL AUDIENCE { 5,670 15,810 
E (Households (000) & %) 6.6 18.4 
БЕ А SPL. CBS SATURDAY NIGHT BOVIE —— р 
E CBS TV ar] POE ARERR) 
AVERAGE AUDIENCE { 4,720 7,470 
K фани (и) 2 4). k; 5.5 Ун 6.6* 7.4* 8.8* 9.8* n 
13 1 15 * 18 = 18 * 20 * 2: 
AVG. AUD. BY М HR. % 55 Иш 6.3 в.в T. 1.5. 8 89 9.4 10.2 10.6 10.7 
2 TOTA RUDTENCE [ 10,390 11,420 15,980 16,660 
(Households (000) & %) 12.1 13.3 18.6 19.4 
FACTS OF LIFE 227 GOLDEN GIRLS 
NBC TV (a) ‹а)(5р› (m) 
AVERAGE AUDIENCE { 8,590 9,620 13,570 9,360 
(Ном (а 0, š 10.0 11.2 15.8 10.9 11,5* 10.5% 10.7* 
20 25 32 22 23 * 22 =" 22 * 
AVG. AUD. BY У HR. % 10.6 10.5 .8 14.9 12.0 110 10.6 10.5 10.9 


For — of — See page A. 


МАЙ a EVE.SAT. AUG.9, 1986 


^u Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. AUG.2, 1986 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE г 1,800 
\ (Households (000) & %) 2:1 
ЕП 
АВС TV FEROAT- 
SAT. 
AVERAGE AUDIENCE f 1,720 
(Households (000) & %) 2.0 
SHARE OF AUDIENCE % 5 
W AVG. AUD. BY 4 HR. % 2.0 
TOTAL AUDIENCE f 
Ë (nouseholós (000) & Ж) 
AVERAGE AUDIENCE f 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. ВҮМ HR. % 
1 toral AuDIENCE í 11,250 
(Households (000) & %) 13.1 Жкн 
«шы: Si 
(11:30-12:S3AM) 
N B С TV (SUSTAINING 12:53-1:00AM) 
AVERAGE AUDIENCE f 6,100 
(Households (000) & %) tio в 6.9* s.9* 
SHARE OF AUDIENCE % 23 23 ў 22 | 23 
AVG. AUD. BY М HR. % в.а 7.9 TSS 644 161 Ë sie 
а карри 
TOTAL AUDIENCE 
(Households (000) & %) ( [2220 
ABC TV с 
SAT. 
AVERAGE AUDIENCE 
(Households 000) Ë W) T ' 22080 
SHARE ОҒ AUDIENCE % 7 
AVG. AUD. BY МНЕ. % na 


e R а. R шышы  _ кыш 
TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY У HR. % 


TOTAL AUDIENCE { 0,710 
(Households (000) & %) 


ою х т гт = 


SATURDAY NIGHT —————„ 
N B Cc TV (11:30-12:47AM) 
(SUSTAINING 12:47-1:004м) 
AVERAGE AUDIENCE { ! 
(Households (000) & %) 


SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 


U.S. TV Households: 85,900,000 For explanation of symbols, See page A. 


А-15 EVE.SAT. AUG.9, 1986 


7 


~is Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE.SUN. AUG.3, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8: : : :30 9:45 10:00 10:15 10:30 10:45 
X TOTAL AUDIENCE f 12,630 19,939 
(Households (000) & %) 14.7 з ç i у КЇТ NE 
ABC TV мерат 120P 
11,170 
(фек oman 1 | в.3* т.5* т.9к 13.0 11.8* 12.5* 12.9* 13.3* 
SHARE OF AUDIENCE % — 14 14 * 13 * 15 * Jo w 24 0623 * 22 * РОКА: У 
W лус. AUD. eyw HR. % ez 58 бз 68 те 75 те вд iiz lo 12.4 12.6 13.1 12.6 13 2 
„Ае АЦО hka x s 11 1 фе Щй | шл E E EE ЕЕЕ 
E IOTA AUDIENCE { 19,5% 19,070 19,670 
(Households (000) & %) 22.8 Š 2 
TV — Ct SUNAY:ÑIQITINOV 1 Eres 
E CBS — a — m SHE юте — prati 
12,710 
(кона КИ Еа Ил» 089 ца: 17.7* 14.8 13.3* 13.8* 15.5* 16.6* 
K CSHARE OF AUDIENCE % м 35 * тж. (1335 | 33% зз* 2 24% 24 * 27 = 0, 
AVG. AUD. ВҮ W HR. % 14.8 16.7 17.7 17.8 16.9 16.8 17.6 17.8 13.0 13.6 13.6 14.1 15.1 15.9 16.6 16. 
— o ШТ ОЛЕ ШШ л тш. | 
ҮТП 7,040 5,930 20,790 
илеш 8.2 6.9 24.2 
онеш б) ө ( SILVER SPOONS PUNKY BREWSTER 
NBC TV (а) (R) D 
ын быз + КОШ 55100 10937 в.з" 10.5* 11.2" 11.1* 10.1* 10.4* 
C SHARE OF AUDIENCI а 3 19 16* 20 * 20 * 20 * 18 * 19 * 
SHARE OF AUDIENCE % 14 13 


AVG. AUD. BY 4 KR. % 6.3 6.7 5.8 6.2 7.6 9.0 10.3 10.7 112 О Ы ил 10.1 10.1 10.0 10.8 


— — — —[ — 


TOTAL AUDIENCE 
(Households (000) & %) { КЕ. 1 Eo 
Sen DISNEY SUNDAY- MOVIE —— — —r' Y ¿Bf SUNDAY HA GHT BOV 1E — ———  — <-+p 
ABG TV TWO АМО ONE HALF DADS(R) NOATHSTAA 
(50) 
AVERAGE AUDIENCE Г 
6,360 10,480 
(Households (000) & %) l 7.4 Ё т.о* 7.8% 12.2 10.6* 12.2* 13.4* 12.1* 12,5% 12.2* 
SHARE ОҒ AUDIENCE % 16 16 * 16* 22 21 * 23 * 24 * 21 ж 22 * 23 * 
AVG. AUD. BY м НЕ. % ç 
wW da ° 6.8 2 TT Le 9:9 Ша 12.0 12.3. ЫВ. 10289) Jr. 02.22 12,7! 12/45 12,45 120 
TOTAL RODIERCE Г 19,330 19,590 21,990 
Ë (Households (000) & %) 1 22.5 22.8 25.6 
" 00 MINUTES ————„ unn, SHE WROTE ——  — СВЗ SUNDAY NIGHT NOVIE 
CB Q TV Сауэр) HE'S FIRED, SHE'S НІЯЕРСА) 
E ° (50) 
AVERAGE AUDIENCE f 14,170 15,460 13,490 
К Households (000) & %) 1 16:80 15.9% 2* 18.0 17,7 18.3 15,7 16.7* 16,3" 15,0% 14,8* 
SHARE OF AUDIENCE % 36 16 * * 35 35 * зах 28 30 * 28 * 26 * 28 * 
AVG. AUD. BY М HR. % 15,6 160 16.6 17.8 17.8 17.7 1з.1 18.6 16,7 16.6 16.6 16.0 15.1 15.0 14.6 15.0 
5 
£ 7 I i ТП 97360 18,470 
(Households (000) & %) 8.2 1.4 10.9 21.5 


SILVER ЗРООИВ PUNKY UREWSTER == DALTON'S-CODE ОР VENGENCE — нина НС SUNDAY NIGHT mOVIE 


N BC TV (OD (п (s0) THIS (8 ELVISA) ° 


AVERAGE AUDIENCE £ 5, goo 0,60 7,130 10,820 
(Households (000) & %) L 6.5 1.4 8.3 19 B.6* 12.6 10.5* 12.0* 13.6* 14.2* 
SHARE ОР AUDIENCE % 15 16 16 16 * 16 * 23 ^7 Ы 24 * шут. 
AVG. AUD. BY МНЕ. % 5.9 7.1 З) 7.3 7.6 8.2 8.6 8.7 9.8 11.2 11.7 12.4 13.6 13.6 14.3 14.1 
Tv H0Ü 


т For explanation of symbols, See page A. 


ый 7 | EVE.SUN. AUG.10, 1986 


= жо m m s= 


` x m m s 


TV HOUSEHOLDS USING TV WK.1 
WK. 2 


U.S. TV Households: 85,900,000 
A-19 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE ОР AUDIENCE % 

AVG. AUD. BY МНЕ. % 


RAA 
AUG.3, 1986 


TOTAL AUDIENCE { 
(Househoids (000) & %) 


NBC TV 


11:30 11:45 12:00 12:15 12:30 12:45 1:00 2:18 2:30 
2,580 
3.0 
NDAY мс 
ШКЕ кю 
жуй ш 
2,490 
15.0* 2.9 
po 11 
14.9 15:3 2.9 
3,440 
4.0 
cas 
SURDAY 
EWS- 
028900 
3,260 
3.8 
8 
3.8 
1,720 
2.0 
G MICHAELS 


SPORTS MACHINE 
(11:30-11:45PH) 
(SUSTAINING 11:45-12:00АМ) 


AVERAGE AUDIENCE í 1,630 
(Households (000) & %) 1,9 
SHARE OF AUDIENCE % 6 
AVG. AUD. BY М HR. % 1.9 
“ Бы - ч 
TOTAL AUDIENCE 
(Households (000) & %) { ар 
ме 
АВС TV ы 
"уя 
AVERAGE AUDIENCE с 
(Households (000) & %) { 2900 
SHARE OF АЏОІЕМСЕ % 13 
AVG. AUD. BY М HR. % 2.8 
TOTAL AUDIENCE í 4,040 
(Households (000) & %) 4.7 
сз 
CBS TV КМ 
050000 
AVERAGE AUDIENCE í 3,950 
(Households (000) & %) 4.6 
SHARE OF AUDIENCE % 10 
AVG. AUD. BY И HR. % 4.6 
TOTAL AUDIENCE í 1,890 
(Households (000) & %) 2,2 
ü WICHAELS 
N BC TV SPORTS MACHINE 
fll. 30-11145PM) 
(мв MQ 1149-12 :004м) 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


(See Def. 1) 


2.0 
u 


aem AARM AAA 
44 25:8 33.7 30.5 10.9 6.9 6.0 


For explanation of symbols, See page А. 


EVE.SUN. AUG.10, 1986 


и = ч RIP арра 


= Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—-FRI. JULY 28-AUG.1, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


A Wa a: % { 4, 00 4,550 
ouseholds 5.3 
е 0000 MORNING, АШЕКІСА-730 —„ «— 0000 WORNING, AMERICA-830 — 
АВС TV (со-ою) (PARTICIPATING) (со-о*) (PARTICIPATING) 
AVERAGE AUDIENCE 3,440 3,690 
(Households (000) & %) ‚ о 4.3 
SHARE ОР AUDIENCE % 23 19 
W AVG AUD. BY W HA. % a. A Fa as 
TOTAL AUDIENCE { 2,490 3,350 4,720 4,470 
Е (Households (000) 2 %) 2.9 3.9 5.5 5.2 
CBS MORNING CES BORNING 25,000 NEW CARD SHARKS 
Е CBS TV к 1 "з? Кш 
AVERAGE AUDIENCE { 2,060 2,580 3,870 3,780 
К (Households (000) & %) 2.4 3.0 4.5 4.4 
SHARE OF AUDIENCE % 14 13 17 16 
AVG. AUD. BY ж НЕ. % 2.4 2.3 3.0 3.1 4.2 4.7 4.4 4.5 
1 TOTAL AUDIENCE í 5,150 5,330 5,930 4,810 
(Households (000) & %) 6.0 6.2 6.9 5.6 
) +———— TODAY 3Н0#-7.30АЙ —— —— TODAY SHOW-8. SOAN —» FAMILY TIES SALE OF THE 
NBC TV (c0-0P) (PARTICIPATING) (co-0P) (PARTICIPATING) B-F 
AVERAGE AUDIENCE { 3,950 4,470 4,980 4,120 
. (Households (000) & %) 4.6 5.2 - 5.8 4.8 
м SHARE OF AUDIENCE % 26 23 22 18 
y š AVG, AUD. BY ⁄W HR. % 4.5 4.7 5.2 5.2 5,5 6.2 4.7 4.9 
ç _ < 
* 5.2 5.2 
e 0000 MORNING, ANERICA-730 — «—— GOOD MORNING, AMERICA-830 — 
% ABC TV (CO-oP) (PARTICIPATING) ‹С0-о*) (PARTICIPATING) 
AVERAGE AUDIENCE 
нолам: (000) К) Ñ Ыы: ШУ 
SHARE OF AUDIENCE % s: ja 
W. AVG. AUD. BY W HR. % 4al 44 42 4.0 
TOTAL AUDIENCE í 2,750 3,180 4,810 4,550 
E (Households (000) & Ж) 3.2 3.7 5.6 5.3 
CBS BORNING CBS BORNIRG 25,000 NEW CARD SHARKS 
E CBS TV ке NEWS 2 ҮКА! 
AVERAGE AUDIENCE í 2,150 2,490 4,120 3,870 
K (Households (000) & %) 2.5 2.9 4.8 4.5 
SHARE OF AUDIENCE % 15 13 19 18 
AVG. AUD. BY W HR. % 2:5, 2.6 2.8 3.0 4.5 5.0 4.3 4.7 
2 4,720 "5380 200 зр 
(Households (000) & %) 5.5 $ С А. 
— TODAY shOw.) 30лИ —— «„———— TODAY ЗНОЙ-8.30АИ — FAMILY TIES SALE OF THE 
N BC TV 1000P) (PARTICIPATING) (со-о*) (PARTICIPATING) E-F CENTURY 
AVERAGE AUDIENCE { 3,690 4,210 4,550 3,780 
(Households (000) & %) 4,3 4.9 5:3 4.4 
SHARE OF AUDIENCE % 25 22 21 18 
AVG. AUD. BY у HR. % 4,2 4.3 4.8 5.0 бї 5.5 4.3 
TV H 


U.S. TV Households: 85,900,000 For explanation of symbols, See page A. 


DAY MON.-FRI. AUG.4-8, 1986 


А-21 


= = то т ж 


гә x m m = 


TV HOUSEHOLDS USING TV МК. 1 


A-23 


11:00 


2,920 
3.4 
LIFESTYLES-RICH 
& FAM-M-F 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 2,410 
(Households (000) & %) 
SHARE OF AUDIENCE % 10 
AVG. AUD. BY у, НВ. % 


TOTAL AUDIENCE { 7,390 
(Households (000) & %) 8.6 
PRICE IS 
CBS TV ii 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 26 


AVG. AUD. BY у HR. % 6.8 7.6 

TOTAL AUDIENCE { 7,470 
(Households (000) & %) 8.7 

WHEEL OF 

N B C TV FORTUNE 

AVERAGE AUDIENCE 6,270 
(Households (000) & %) 7.3 

SHARE ОР AUDIENCE % 26 

AVG. AUD. BY И HR. % 7.3 7.4 


TOTAL AUDIENCE { 
(Households (000) & %) 


ABC TV 


2,490 
2.9 
LIFESTYLES-RICH 
& FAM-M-F 


AVERAGE AUDIENCE 
(Households (000) & %) { 280 
SHARE OF AUDIENCE % 29 
AVG. AUD. BY А НЕ. % 
TOTAL AUDIENCE г 8,000 
(Households (000) & %) 7. 


CBS ТУ м 


AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 26 


AVG. AUD. BY М HR. % 6.2 6.9 
TOTAL AUDIENCE { 6,700 
(Households (000) & %) 7.8 
т 0 
NBC TV tamu 
5,580 


AVERAGE AUDIENCE í 
(Households (000) & %) 

SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


See Def. 1 


U.S. TV Households: 85,900,000 


E pak... QE a чавыс m 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:15 11: 


30 11:45 12:00 12:15 12:30 12:45 
3,010 3,350 3,950 
3.5 3.9 4.6 
NEW LOVE RYAN'S HOPE LOVING 
AMERICAN STYLE 
2,410 2,750 3,350 
2.8 3.2 3.9 


8,760 
10.2 
PRICE 1S RIGHT 2 
(50) 

7,650 

8.9 

31 

8.6 9.2 
5,930 4,040 

6.9 4.7 

SCRABBLE SUPER PASSWORD 

5,070 3,520 

5.9 4.1 

21 14 

5.8 5.9 4.0 4.1 
2,920 3,260 

. 3.4 3.8 

NEW LOVE RYAN'S HOPE 

ANERICAN STYLE 
2,490 2,750 

2.9 3.2 


8,420 
9.8 
PRICE iS RIGHT 2 
(so) 

7,220 

8.4 

31 

8.2 8.6 
5,320 3,610 

6.2 4.2 

SCRABBLE SUPER PASSWORD 


#——— YOUNG AND THE RESTLESS —* ema RS, THE WORLD TURNS — 


8,500 
9.9 өт 
33 33 * 
9.5 9.9 
2,660 
3.1 
SEARCH FOR 
TOMORROW 
2,410 
2.8 
9 
2.8 2.7 
4,300 
5.0 
LOVING 
3,780 
4.4 


e= YOUNG AND THE RESTLESS — ra THE WORLD TURNS ——— 


8,070 
9.4 9.3" 
22 33 * 
9.21 (9:4 

2,660 

3.1 
SEARCH FOR 
TONORROW 

2,150 
2.6 


1:00 


8,680 
10.1 


DAY MON.-FRI. 


1:15 


1:30 


JULY 28-AUG.1, 1986 


2:30 


8,760 
10.2 


Omme ALL MY CHILDREN ———„» ее ONE LIFE TO LIVE — 
(50) 


10.0 


9,020 
10.5 


7,220 
8.4 
26 
7.7. 


8,760 
10.2 


6,870 
10.0 8.0 
3 * 24 
10.0 7.9 


8.0* 

25 * 

8.3 8.8 
— > 


6,870 
в.2х 8.0 т,В* 8.25 
25 к 25 26 * 


5,670 
6.6 
CAPITOL 
4,980 
7.9% siw 5.8 
24 * 25 * 19 
7.9 8.3 8.0 5.8 5.9. 
6,700 
7.8 
+——— DAYS OF OUR LIVES —— e ANOTHER WORLD —— 
(50) 
5,240 
8.7* 6.1 6.0* 6.1 
26 * 19 19: * 349. * 
8.7 6.0 6.0 6.2 6.1 
8,930 
10.4 
< — ALL MY CHILDREN —— > —— ОНЕ LIFE TO LIVE —— 
(s0) 
6,960 
8.2* 8.1 1-9% 8.2% 


6,610 
T 
24 


6,530 
9.4% 7.6 
32.6 524 
9.4 T.T 


7.3% 
2357 


25 X 26 


5,240 
6.1 
CAPITOL 
4,640 
M а, 7554 
24 * 2233 [216 
ERA T 7.3 5.5 5.4 
6,610 
T.7 
<—— DAYS OF OUR LIVES —— «—————— ANOTHER WORLD — 
(50) 
4,980 
8.2% 5.8 6.0* 5.6% 
а s Ду 19 * 18 * 
5.9 сд 5.5 


7.0 7.6 8.1 
30-7 31. 


DAY MON.-FRI. 


For explanation of symbols, See page A. 


AUG.4-8, 1986 


и Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—-FRI. JULY 28-AUG.1, 1986 


TOTAL AUDIENCE { 9,880 9,360 
(Households (000) & %) 11.5 10.9 
qma GENERAL HOSPITAL —— ABC WORLD HENS 
ABC TV 
AVERAGE AUDIENCE f 7,560 7,900 
(Households (000) & %) 8.8 B.7* 8.8* 9.2 
SHARE ОР AUDIENCE % 28 27 * 28 * 20 
W AVG AUD.BY a HR. % вв вт вэ вв 90 9.4 
E TOTAL AUDIENCE í 1,300 2,230 10140 
(Households (000) & %) l 8.5 2.6 .8 
к +—— GUIDING LIGHT ————— PRESS YOUR ШОК CBS EVENING, NEWS- 
E CBS TV {(805-50X50) R 
AVERAGE AUDIENCE г 1,800 8,850 
K (Households (000) & %) L 6.9* 6.9* #1 10.3 
SHARE OF AUDIENCE % 22 22 * 22 * 7 22 
AVG. AUD. BY М HR. % „£ 6:91 (то в.в 21 2.2 10.4. 10.3 
1 =o AUDIENCE 5.670 10,050 
(Households (000) & %) { 6.6 (13 7 
— SANTA BARBARA —— Bè NIGHTLY NEWS 
AVERAGE AUDIENCE { 4,300 ` 8,680 
(Households (000) & %) 5.0 5.0% 5.0* 10.1 
SHARE OF AUDIENCE % 16 16 * 16 * 22 
AVG. AUD. BY и НЕ. % БОЙ. аө (Ө. 3.1 10.0 10.1 
— ә > 
TOTAL AUDIENCE 530 9,110 
(инн Оюу) Ñ ЖЗ УА 
АВС TV 9————— GENERAL HOSPITAL —— ABC WORLD NEWS 
AVERAGE AUDIENCE 7,560 7,820 
(Households (000) & %) { 8.8 8.7* 8.8* 9.1 
SHARE OF AUDIENCE % 28 28 * 28 * 20 
W AVG AUD. BY HR. % ва в.в вв в.в а ГӨ 
TOTAL AUDIENCE { 7,040 2,060 9,710 
Ë (Housebelds (000) & Ж) 8.2 2.4 11.3 
<— apii LIGHT ——— PRESS YOUR LUCK CBS EVENING NEWS- 
E CBS TV К" RATHER 
AVERAGE AUDIENCE { 5,760 1,720 5420 
(Heusebelds (090) & %) 67 0.0 6.7* 2.0 2 
K SHARE OF AUDIENCE % 21 ?1* о Ж 6 21 
AVG. AUD. BY W НЕ. % 65 67 08 6.6 201 „1 9:8 97. 
2 TOTAL AUDIENCE { 5,070 9,450 
(Households (080) & %) 5.9 11.0 


NBC TV —— omn BARBARA — 


AVERAGE AUDIENCE { 3,950 8,070 
(Households (000) 2 %) 4,0 4.1 4.6* 9.4 
SHARE OF AUDIENCE % a 
AVG. AUD. BY МНЕ, % 


TV HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK, 2 
U.S. ТУ Househokis: 85,900,000 For explanation of symbols, See page А. 


DAY MON.—-FRI. AUG.4-8, 1986 


А-25 


— 


| TIME 3:00 3:15 2:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 6:45 ] 
—... ———-— —— —-—-— U U U U 


r 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


— a, ` 
DAY SAT. AUG.2, 1986 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 9:45 10:00 10:15 10:30 10:45 
3,090 
TOTAL AUDIENCE f 1.890 2,490 3,690 4,040 3,350 990 
(Households (000) ) . у: 5 . 
BUGS- BUNNY, BUGS, BUNNY, LAFF-A-LYMPICS EWOKS 
ABC TV t Sri. а LOONEY TUNES- LOONEY TUNES-2 
(50) 
AVERAGE AUDIENCE (f 1,550 2,150 2,750 3.30 260 2,580 
CARE OF AUDIENCE % 15° 15 16 17 13 12 
W лс. AUD. BY W HR. % ПИ іва оа 2.95 3:8 А0 ЭЕШ ИИТ 
TOTAL AUDIENCE 0 2,830 pasa x: as, 
E бишка къ “WuzzLES BERENSTAIN <—  WUPPET BABIES & MONSTERS — <— ROCK N WRESTLING => 
(505-50) BEARS 
Е CBS TV (505-50) 
AVERAGE AUDIENCE f 530 7120 Кү | 8 „жй ЗИ. Ще 4.5% 
K (Households (000) & A | 20 22 23 * 22 * 17 17 * 17 * 
au í 9 БОА зб r 3.6 a.s 14.8 5.0 5.1 4.2 4.0 4.7 4.2 
AVG. AUD. BY М HR. % ; : : : 
‚550 5,330 6,870 6,010 
1 TOTAL AUDIENCE { “10 з з 6.2 8.0 7.0 
(Households (000) & %) { у BURFS 1 SMURFS |l SWURFS 111 IT'S PUNKY 
МВС TV soms GUM) BEARS si ЕЛ, к 
4,720 5,670 5,330 
AVERAGE AUDIENCE f азо ж PARO H А &2 
а и + Г 1 5 8 2t СЬ 
? Š 5.7 бл, le Sni Sew, 162 
AVG. AUD. BY М НЕ. % PROUA ALA 7 а (852 4212 00 беса 
— e 
TOTAL AUDIENCE 
1,890 2,580 4,550 5,330 4,810 .90 
(Households (000) & Ж) { 232 3.0 5.3 6.2 5.6 ` 599 
PIRK PANTHER LITTLES BUGS BUNNY/ BUGS BUNNY/ LAFF-A-LYMPICS EWOKS 
ABC TY D SONS LOONEY TUNES- LOONEY TUNES-2 
(so) 
AVERARE AUDIENCE í 1,460 2,060 3,690 4,550 3,870 3,950 
(Households (000) & %) 1.7 2.4 4.3 5.3 4.5 4,6 
SHARE OF AUDIENCE % 12 ДС 23 24 1 15 
W AVG. AUD. BY W НЕ. % 
TOTAL AUDIENCE р 1,980 2,230 5,240 5,760 
E (Households (000) & %) 2.3 2.6 6.1 6.7 
WUZZLES кык #—  MUPPET BABIES & NONSTERS —, ——— ROCK N WRESTLING —— 
SUS-SD) 
E CBS TV í кз 
AVERAGE AUDIENCE f 1,630 1,800 3,520 3,950 
K Households (000) & %) 1.9 2.1 41 3.6" anme 4.6 | 4,38 4.9* 
SHARE OF AUDIENCE % 16 13 20 19 * ao 19 18 * 20 * 
AVG. AUD. БҮМ НЕ. % па лө 2.3 I заба 4y E 45 5,0 4,9 
2 +ToTAL AUDIENCE 1,630 3,090 3,690 4,900 6,610 5,070 | 
(Households (000) & %) ї.9 3.6 4.3 БҰТ Тет 5.9 | 
SNORKS СОМИ! BEARS SMURFS | SMURFS 11 SWURFS 111 1Т'$ PUNKY 
NBC TV (5р) (50) ($0) BREWSTER 
AVERAGE AUDIENCE ( 1,200 2,490 3,390 4,040 5,410 4,470 
(Households (000) & %) 1.4 2.9 3.6 4.7 6.3 5.2 
SHARE OF AUDIENCE % 12 18 19 21 26 21 | 
AVG. AUD. BY ⁄ HR. % Ил» | О. з.2 Sa зө лд Бо Бо сбои ЕЕ ОУ 51 
wamani" mil L: LLL LLL] FAMEM 
ee Da g 2 4 66 з 4 9 R 4.8 4.8 25,0 
U.S. TV Households: 85,900,000 For explanation of symbols, See page A. 
А-27 DAY SAT. AUG.9, 1986 


Wiwa СЧ. 


и М№/е/ѕеп NATIONAL ТУ AUDIENCE ESTIMATES DAY SAT. AUG.2, 1986 
11:00 11:15 1.:30 11:45 12:00 12:15 12:30 12:45 1:00 : t ; : 2:15 2:30 2:4 
TOTAL AUDIENCE { 3,180 3,520 4,380 4,040 м 
(Households (000) & %) 9.7: 4.1 5.1 4.7 . 
DROIDS: SUPERPOWERS ABC WEEKEND  „—————АШЕЯ!САН BANDSTAND. — — АВС WIDE WORLD- 
ABC TV ADVENTURES SPECIALS SPORTS SAT 
ss THE 00G DAYS OF (2:30-5:39РМ) 
ARTHUR CANE,PT.1 
AVERAGE AUDIENCE { 2,580 2,920 3,690 2,150 Р 5,240 $ 
SHARE OF AUDIENCE ЖО li i i “к н 91 27 
W AVG AUD вун % зо 2.9 3.3 3.5 339 46 2.9 2.3 2.3 2.5 560 05:9 
Е TOTAL AUDIENCE { 4380 3,870 3,010 4,040 
(Housoholds (000) & %) 5.1 4.5 3.5 4.7 
RICHIE RICH DUNGEONS AND РОЦЕ POSITION "f 
CBS TV = ЖЕ “ш 
E t) (50) 
AVERAGE AUDIENCE { 32 3,180 2,660 3,440 
K (Households (000) & %) 4.1 3.7 351 4.0 
SHARE OF AUDIENCE % 15 13 11 14 
AVG. AUD. BY 4 HR. % до 4.1 36 3.8 EOL Iudae yaa 
1 onone { EER бато “0 к 
(Housohelda (000) & %) ; А 
мун AND TWE KIDD VIDEO и. т SPIDERBAN ANO 
NBC TV HI PEURKS (80) FRIER0S 
(so) 
AVERAGE AUDIERCE í 4,550 3,870 3,690. 3,090 
(Houscholds (000) Ë %) 5.3 4.5 4.3 3.6 
SHARE OF AUDIENCE % 20 16 15 13 
AVG. AUD. BY HR. % 5.5 51 47 4.3 Аа аа Cae a.e 
- — -~ 
TOTAL AUDIENCE 
сново 00w) È К Ше, Р ЕСУ Tan 
OROIDS: SUPERPOWERS ABC WEEKEND omme AMERICAN BANDSTAND —— 
ABC TV ADVENTURES TEAN SPECIALS 
se ARTHUR TANE, PT.2 
ЛУЕЯАВЕ AUDIENCE f Ж 2,920 3,010 2,230 3,090 
(Households (000) & %) 3.6 3.4 3.5 2.6 2,4* 2.9* 3.6 3.3" 3.8* 
SHARE OF AUDIENCE % ЭШ 13 13 10 9 * 11 * 12 li * 12 * 
W AVG. AUD. BY W HR % зв за 33 3.5 3:9 |3,4. 24 2.4 258. 30 32A (Сз. АӨ С 
TOTAL AUDIENCE í 4,470 4,380 3,690 4,300 
E (Households (000) & %) 5.2 5.1 4.3 5.0 
RICHIE RICH. DUNGEONS AND POLE POSITION CHARLIE 
CBS TV (80) DRAGONS BROWRSNOCPY 
E te (50) 
AVERAGE AUDIENCE { 50 3,780 3,090 3,520 
K (Households (000) & %) 4.2 4.4 3.6 4.1 
SHARE OF AUDIENCE % 16 17 14 15 
AVG. AUD. BY ⁄ HR. % 40 43 44 4.3 36 т 40 4.3 
2 TOTAL AUDIENCE { 5,840 4,300 3,090 ` 2,410 4,720 14,350 
(Households (000) & %) 6.8 5.0 3.6 б 2.8 5.5 16.7 
ALVIN ANO THE KIDD VIDEO MRT SPIDERMAN AND š a) (2) 
NBC TV CHIPMUNKS (50) FRIENDS (oP) (oP) 
(50) 
AVERAGE AUDIENCE í 3,350 2,490 2,150 4,040 6 010 š 
(иин (000) & S), А, 3.9 2.9 2.5 Ат тй 6.2% 
15 11 9 17 23 21 * 
AVG. AUD. BY ⁄ HR. % Ка 9.6 Е.ә 28% о 60 24 4.6 5.3 5:9 6.6 


ТУ HOUSEHOLDS USING IV WK. I 
(See Def. 1) WK. 2 
S. TV Households: 85,900,000 For explanation of symbols, See page A. 
C БСН: ОООО. GAME вс, (2:00-2: 18PM) ен рр 
A-29(2)NBC MAJOR LEAGUE ВАЅЕВАІІ „МВС, КАМЅАЅ CITY VS МҮ YANKEES,LA VS СІМСІММАТІ „МОСТІ -ЅЕСМЕМТ TELECAST DAY SAT. AUG.9. 1986 | 


ы ` 


ы Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. AUG.2, 1986 
3:00 3:15 3:30 š : : : : 6:00 6:15 6:30 6:45 
TOTAL AUDIENCE { 7,560 
(Households (000) & %) 8.8 
ABC WIDE WORLO-SPORTS SIT ——À—  -T ABC WRLD NEWS 
ABC TV (2:30-5:39PM) TONIGHT-SAT 
AVERAGE AUDIENCE 6,360 
(Households (000) & %) 6935 621 5.8* 6.0* 6.4" 6.4" 7.4 
SHARE OF AUDIENCE % gl w 19 * 1706 0 р 19 
wW AVG. AUD. BY у HR. % 6.4 6.1 6.1 6.2 5.6 5.9 6.0 5.9 6.4 6.4 6.4 
E TOTAL AUDIENCE í 6,870 7,220 
(Households (000) & %) 8.0 8.4 
WESTERN OPEN GOLF-SAT CBS SAT. NEWS- 
E CBS TV SCHIEFFER 
AVERAGE AUDIENCE { 3,780 5,840 
K (Households (000) & %) 4.4 4.1* 4.5* 4.1", 6.8 
SHARE OF AUDIENCE % 12 12: * Бл 13 * 17 
AVG. AUD. BY у HR. % 4.0 4.2 4.6 4.4 4.6 4.8 6.4 
1 TOTAL AUDIENCE { з AES 
(Households (000) & %) . . 
п) =——_— n МВО MAJOR LEAGUE мз. — N n NBC NIGHTLY NEWS- 
N BC TV (op) ATLANTA VS SAN FRANCIS SAT. 
CHICAGO CUBS YS PHILABELPHIA 
CHULTICSEGMENT TELECASTCOP) 
AVERAGE AUDIENCE 5,410 4,210 
(Households (000) & %) { 6.3 4.9% 5.6* 6.2* 6117 6.6% 7.3% ЗА 4.9 
SHARE ОР AUDIENCE % 18 16 * 18% 184% 18 * 19 =" 2077 ЛӨ 13 
AVG. AUD. BY М НЕ. % 4.7 4.9 5.5 5.6 6.2 6.2 6.1 6.0 6.6 6.6 7.3 7.5 7.3 5.1 4.7 8.1 
" = 
TOTAL AUDIENCE 
10,820 
(Households (000) & %) { 12.6 
ABC WIDE WRLD- PGA CHANWP!ONSHIP-SAT 
АВС TV SPORTS SPEC 
AVERAGE AUDIENCE { 4,040 
(Households (000) & %) 3.6* 4.7 3.6* 3.8* 2.1% 4.4 5.3* БТА 5.9% 
SHARE OF AUDIENCE % i 4 2 > 3 3 А Š Š 
W AVG. AUD. BY W HR. % ll x 14 129 12 * 13 * 13 16 * 16 * ri 
TOTAL AUDIENCE { 7.470 
E (Households (000) & %) 8.7 
CBS SAT. NEWS- 
E C B $ TV SCHIEFFER 
AVERAGE AUDIENCE í 5,840 
K (Househoids (000) & %) 9.97 6.8 
SHARE ОР AUDIENCE % ж 17 
AVG. AUD. BY М HR. % 6.7 1.0 
2 ТОТА PUDIENGE { 7,990 
(Households (000) ) 9.3 
— Y MBC MAJOR LEAGUE BISIB8ALL ——— МВС NIGHTLY NEWS- 
N B С TV KANSAS CITY VS NEW YORK YANKEES SAT. 
LOS ANGELES VS CINCINNATI 
MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE { 6,790 
(Households (000) & %) T A iw 7.6* uyo И EN 7,9 
SHARE OF AUDIENCE % 24 * 25 * 23 * 2. * 24 * 


AVG. AUD. BY у, HR. % 


6.7 


ту HOUSEHOLDS USING TV WK. 1 
WK. 2 31.1 


$. TV Households: 85,900,000 l: f 15, Si A. 
вс MAJOR LEAGUE PRE- -GAME,NBC,(3:00-3:12PM) For explanation of symbols, See page 


А-з1 DAY SAT. AUG.9, 1986 


ын Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY SUN. AUG.3, 1986 


7:15 7:30 7:45 8:00 8:15 8:30 8:45 $ : ; 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W AVG. AUD. BY W HR. % LSE. 2002058800. 20 1а 
e e r a a ааа hss ss 2,320 
6,180 
ЖЕЕ! та ч 
(Hou: ( ——suNpAY MORNING —— РАСЕ THE NATION 
E 3,090 1.690 
AVERAGE AUDIENCE { се Иов 3.9* 4.0" 22 
К (Households (000) ) 17 16 * 18 * 177" 9 
SHARE OF AUDIENCE % ao 40 2.2 02.2 
AVG. AUD. BY 6 HR. % ау. Po Жи ҖЕ ил uu i s 
— — rr 
1 TOTAL AUDIENCE { 
(Households (000) & %) 
AVERAGE AUDIENCE 
(Households (000) & %) 
SHARE ОР AUDIENCE % 
AVG. AUD. BY М HR. % 
< — - 
TOTAL AUDIENCE ( 
(Housekolds (000) & %) 
AVERAGE AUDIENCE { 
(Households (000) & %) 
SHARE OF AUDIENCE % 
W AVG. AUD. BY W HR. % 
E «ШИМТ Í n “м 
É CBS TV supay WORNING ————————„ FACE THE MATION 
AVERAGE AUDIENCE 3,180 
K (Households (000) & %) { 3.7 3.2% 4.0% 3.8* Dey 
SHARE OF AUDIENCE % 20 20 * 21 * 18 * 10 
2 AVG. AUD. BY У HR. % бә зз зз. ¿a CE E 2 з. 0252 


(Hossehelds (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY И НЕ. % 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) 


U.S. TV Househokis: 85,900,000 For explanation of symbols, See page A. 


Е | DAY SUN. AUG.10, 1986 


Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.3, 1986 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 : : 1:45 2:00 2:15 2:30 2:45 


А-34 


TOTAL AUDIENCE í 4,900 
(Households (000) & %) 5.7 
<—— THIS WEEK-DAVID ВАТИ ЕУ — 

ABC TV 


AVERAGE AUDIENCE { 3,180 
(Households (000) & %) 3.7 3.8* 3.6* 
SHARE ОР AUDIENCE % 13 14 * 19 * 


AVG. AUD. BY М HR. % 3.6 3.9 3.6 3.6 = Жн КАЙ: 


TOTAL AUDIENCE í 5,670 
6.6 


(Households (000) & %) š 
а) 


CBS TV 


AVERAGE AUDIENCE { 
(Households (000) & %) 3-1 е 


SHARE ОР AUDIENCE % 
AVG. AUD. BY НА. % 2.9 2.6 
TOTAL AUDIENCE í 4,120 21,300 
(Households (000) & %) . 24.8 
MEET THE PRESS NFL PRE-SEASON РТ! 


NBC TV 
3,010 10,650 


AVERAGE AUDIENCE { 
(Households (000) & %) 3.5 12.4 9.5% 12,2* 12.6* 12,5* 

SHARE ОҒ AUDIENCE % 13 36 31 * у ы 38 * 36 * 
AVG. AUD. BY М HR. % 3.0 3.9 8.4 10.5 12.1 12.3 12:3 120 409 104 


= = m от Ж 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV <— THIS WEEK-DAVID BRINKLEY — 


4,550 


AVERAGE AUDIENCE f 2 

(Households (000) & %) 500 * 
SHARE OF AUDIENCE % а о ОЕК 
AVG. AUD. BY М HR. % ДЕ з 


TOTAL AUDIENCE í 
(Households (000) & %) 7,390 


CBS TV 


AVERAGE AUDIENCE f 
(Households (000) & %) 4.300 
SHARE OF AUDIENCE % : 
AVG. AUD. BY М HR. % 7 1555 15 * 
4:9. 48 46 | 5.5 


TOTAL AUDIENCE 
(Households (000) & %) { ш: 


NBC TV 


AVERAGE AUDIENCE 

(Househoids (000) & %) Ñ р 
SHARE ОР AUDIENCE % 9 
AVG. AUD. BY М HR. % 


ою x= mm = 


MEET THE PRESS 


29 2.4 
T 9 5 | 29.8 30 1.0 33. 


U.S. ТУ Households: 85 900000 I 
(1)CBS SPORTS ҮЙҮ „AMERICAN CUP GYMNASTICS,CBS,(2:30-4:00PM) УК E ШШ 


A-35 DAY SUN. AUG.10, 1986 


чш ња а a w ы эщ 


кй Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.3, 1986 


6:15 6:30 


TOTAL AUDIENCE { 


(Households (000) & %) è 
Mono ше 
A B C TV TONIGHT-SUN 
AVERAGE AUDIENCE { 


(Households (000) & %) 
SHARE OF AUDIENCE % 


W AVG. AUD. вух HR. % 
TOTAL AUDIENCE f 
E Households (000) & %) 
AVERAGE AUDIENCE f 4,640 3,690 
K Households (000) & %) 3.0* з.5* 5.4 3.3 4.4% 5.4* 5.9* 7.0* 4.3 
SHARE ОР AUDIENCE % 8 * 9* 1⁄4 9 * 12 * 15 * 16 * 18 * 10 
AVG. AUD. BY W HR. % 2.9 зо 3.3 3.7 вої. SaNa 1446 5,40 4 5.6 6d Т бё E 169 
1 "ТЫТА йрн { Ше. 12;280 7,390 
(Househelds (000) & %) 14.3 8.6 
NFL PRE-SEASON FTBL-RBC — s — кас MIQWTLY NEYS- 
NBC TV CHICAGO BEARS VS DALLAS (23-а?) 
Q: 00-4 :25РМ) (0P) 
AVERAGE AUDIENCE f 6,790 6,010 
(Households (000) & %) 13.0* 19:69: Иа KIT 9.5* 7.3* 6.9* 7.0 
SHARE OF AUDIENCE % 36. ii 37 * 22 26 * 20 * 19 * 16 
AVG. AUD. BY W HR. % 12.5 13.4 13:37 13.8 13,7 10.3 9.5 9.4 те оо ss. ев 6.8 ш то 
— — 5 
TOTAL AUDIENCE 
(Households (000) & %) { еп 
АВС ТУ POA CHANPIONSHIP-SUN 
AVERAGE AUDIENCE f т 
(Households (000) & %) А 
SHARE OF AUDIENCE % КЕ а л з 2e з 8 
AVG. AUD. BY % HR. % 
W АСМА 353 з а зв 32 ел 3.6 3:6 К Паза (371 аа 
TOTAL AUDIENCE 1 19,410 8,680 
Е (Households (000) & %) 22.6 10.1 
„с IxxIvxxIIIë s SPORTS SUNDAY ———— CBS EVENING NEWS- 
C BS TV 105 ANGELES RAIDERS VS SAN FRANCISCO SUNDAY 
E Ө ы” РМ) (oP) 
AVERAGE AUDIENCE f 8,250 6,100 
K Households (000) & % 9.6 в8,1* 8.9" 9.0" 9.6% 10.8 10.9" 7.1 
SHARE ОҒ AUDIENCE % 27 24 * 25 = 25 * 26 * 30 * 29 17 
AVG. AUD. BY 4 HR. % 7.5 86 87 9.0 вә 90. so 10:2 1008. 10-8 0110.5 11.3 5.5 8.8 
2 TOTAL AUDIENCE { 260 8,330 8,420 
(Households (000) & %) а 9.7 9.8 
МВС ту SPORTSWORLD-SP.ED. NBC NIGHTLY NENS- 
AVERAGE AUDIENCE f 1,550 3,090 7,040 
(Households (000) & %) 1,8 1,6" 2.1* 3.6 2.4* 3.8* 4.8" 3.5* 8.2 
SHARE OF AUDIENCE % 5 5 М 1% 7* 10 * 13 * 9 * 19 
AVG. AUD. BY НА. % 15 16 25 "а, аа 47 | 3.3. в 78 8.5 


TV HOUSEHOLDS USING ТУ WK. 1 MIAR 37.6 37.6 38.0 | 39.1 [ 40.8 | 42.0 23.9 
Def. 1 WK 2 34.0 34.0 36.2 38.8 | 4o.3 W 40.4 | 42.0 42. 
For explanation of symbols, See page A. 


(iS cos WA Ñ О \нрА‹в),свб,(6:ав 7:00PM) DAY SUN. AUG. 10, 1986 


А-37 


A > k. 


A33 Wielsen NATIONAL TV AUDIENCE ESTIMATES 
— WEEK 1 


TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. 
jan AUD.BY 


рати 
% 


OTHER PROGRAMS 
WEEK 2 E 
TOTAL ирне) AVERAGE AUDIENCE | AVG. 


DAY WK TIME QUARTERI 
NETWORK/PRJGRAM (N.Y.T.) HOUR 


HOUSEHOLDS [HOUSEHOLDS SHARE |W HR 


HOUSEHOLDS SHARE 
00 % | 00 % %|% 


(00) % я 


HOUSEHOLDS 
0w) % 


EVENING MONDAY 


-10. -GRID | 18,730 21.8| 8,070 9.4 

РНН ЦЕВ 2 8.0010. OoPM GRID ý I 20,530 23.9| 8,070 9.4 18 
Ç ` 11.00 9.7* 18*| 9.7 
5,930 6.9 5,070 5.9| 5,070 5.9 12 | 5.9 


5,930 6.9 


ABC АВС NEWSBRIEF -MON 8.05- 8.06PM 8.00 


CBS AMERICAN ?ORTRAIT-SUS.(SUS) 2 8.58- 8.59PM 8.45 

NBC NBC MONDAY NIGHT MOVIES 2 9.00-11.30PM_~GRID 21,730 25.3|11,510 13.4 24 i 
11.00 оз 
11.15 14.2* 29 


EVENING TUESDAY 
АВС АВС NEWSBRIEF-TUE 9.58- 9.59РМ 9.45 
EVENING WEDNESCAY 

ABC ABC BUSINESS BRIEF-WED 


10.3 18 


8,850 10.3| 8,850 


10,740 12.5|10,740 12.5 21 


5,330 6.2| 5,240 6.1 11 


.52- 8.54РМ 8.45 
.58- 8.59РМ 8.45 
.48- 9.50РМ 9.45 
.57- 9.59РМ 9.45 
.53- 8.54РМ 8.45 
.00- 9.01РМ 9.00 


7,300 8.5) 7,300 8.5 


АВС АВС NEWSBRIEF-WED 6,700 7.8| 6,530 7.6 13 


7,300 8.5| 6,700 7.8 


CBS AMERICAN 2ОВТВА1Т-505(505) 


=> бою ve 
оо оо шо 


EVENING THURSDAY 
ABC ABC NEWSBRIEF-THU 9.58- 9.59PM 9.45 | 4,980 5.8| 4,980 5.8 10 | 5.8 6,360 7.4| 6,360 7.4 13 |7.4 
EVENING FRIDAY 
ABC ABC BUSINESS BRIEF -FRI 8.42- 8.43PM 8.30] 6,870 8.0| 6,870 8.0 17 |8.0 8,330 9.7| 8,330 9.7 20 | 9.7 
АВС АВС NENSBRIEF -FRI 9.58- 9.59РМ 9.45 | 4,210 4.9| 4,210 4.9 10 | 4.9 4,300 5.0] 4,300 5.0 10 | 5.0 
CBS AMERICAN PORTRAIT 505808) 1 8.53- 8.54PM 8.45 
2 В.58- 8.59РМ 8.45 
EVENING SATURDAY 
ABC ABC SPORTS UPDATE-SAT 8.58- 8.59PM 8.45 | 5,500 6.4| 5,500 6.4 14 | 6.4 4,470 5.2| 4,470 5.2 11 |5.2 
ABC ABC NEWSBRIEF-SAT. 1 9.52- 9.54PM 9.45 | 6,870 8.0| 6,700 7.8 16 | 7.8 
2 9,560- 9.58PM 9.45 5,330 6.2| 5,150 6.0 12 |6.0 
CBS SPORTSBREAK-SAT Н.20- 8.29PM 8.15 | 4,550 5.3| 4,550 5.3 12 |5.3 4,640 5.4| 4,640 5.4 13 | 5.4 
CBS NEWSBREAK-SAT. 9.84- 9.55PM 9.45] 2,490 2.9| 2,490 2.9 6 | 2.9 6,180 7.2| 6,180 7.2 15 |7.2 
NBC NBC NEWS DIGEST-SAT 0,50- 0.59PM 8.45 | 7,900 9.2| 7,900 9.2 20 | 9.2 8,420 9.8| 8,420 9.8 21 | 9.8 
NBC NBC NEWS DIGEST-2-SAT. 1 0:50» 9.59PM 9.45 | 10,570 12.3|10,570 12.3 25 [12.3 
EVENING SUNDAY 
ABC ABC SPORTS UPDATE-SUN 1 0,9% 0.2901 8.15 | 5,840 6.8| 5,670 6.6 13 | 6.6 
2 Böö W. S9PM 8.45 10,390 12.1|10,390 12.1 22 [12.1 
АВС АВС NENSBRIEF -SUN. 2 9,50. 0,510М 9.45 9,020 10.5| 9,020 10.5 18 [10.5 
1 10,0110.0PM 10.00 | 9,360 10.9] 9,360 10.9 19 [10.9 
CBS SPORTSBREAK-SUN 0.905 0,900М 0,45 | 11,080 12.9|11,080 12.9 24 [12.9 12,970 15.1|12,970 15.1 28 [15.1 
CBS NEWSBREAK-SUN. 1 0,029 0,940М 0,45 | 8,330 9.7| 8,330 9.7 17 | 9.7 
CONT'D 
A-39 U.S. TV HOUSEHOLDS: 85,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE А. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


‘o ееп NATIONAL ТУ AUDIENCE ESTIMATES 


OTHER PROGRAM: 


DAY 
NETWORK/PROGRAM 


EVENING SUNDAY-CONT'D 
CBS NEWSBRE AK -SUN. -CONT'D 
NBC NBC Egs DIGEST-SUN 


NBC NBC NEWS DIGEST-2-SUN. 


EVENING MONDAY-FRIDAY 
ABC ABC NEWS:NIGHTLINE 


АВС PGA CHAMPIONSHIP-FRI(S) 
АВС ABC NENS:NIGHTLINE -FRI(B) 


ABC LIFESTYLES-RICH & FAM-12M 


CBS AMERICAN PORTRAIT 
CBS NEWSBREAK-M-F 


CBS CBS LATE NIGHT I 


CBS СВ5 LATE NIGHT II 


CBS CBS NEWS NIGHTWATCH-1 


CBS CBS NEWS NIGHTWATCH-2 


CBS CBS NEWS NIGHTWATCH-3 


CONT'D 


" WEEK L ri TAL AUDIENCE eE E ГГ TELE 
TOTAL AUDIENCE | AVERAGE AUDIENCE | Ave | rere- | | TOTAL AUDIENCE = aunar] буе 
ЧГ CAST $ w HR 
WK Тм QUARTER] ноцзенотоз |ноџѕеноіов ЗНАЕ НК) Syg |} HOUSEHOLDS JHO aha, SHAE SSE | pavs 
# NYT) ной (000) - СОИС ТУ L SOL | 09 8 АН. ВЕЕ. 5 — 
13,490 15.7|13,490 15.7 27 [15.7 
2 9.58- 9,59РМ (9.45 5,500 6.4| 5,500 6.4 12 | 6.4 
2 8.58- В.59РМ 8.45 
1 9105- 9.06PM 9.00| 6,790 7.9| 6,790 7.9 15 | 7.9 маре рер Ир 
2 9.47- 9.4BPM 9.45 
27| 3,870 4.5 14 | 5.0|M-TH 
> 11.30] 5,670 в.6[ 4,300 5.0 14 | 5.8|M-E 4.900. 5.7 4.1 [M-TH 
11:45 о се 3.4 |M-TH 
AP 4,810 5.6| 3,610 4.2 12 | 4.7|FRI 
2 11.30-12.00М0 11-20 3.7 |FRI 
' 2,920 3.4| 2,410 2.8 10 | 3.1|ЕВ!. 
2 12.00-12.30АМ 15-0 2.4 РАІ. 
: 7 о 1.4 6 |1.4|M-TH 
> 12.00| 1,460 1.7] 1,120 1.3 41.4 1,370 1.6| 1,20 Lajt 
12-13 11{мви 1.4 |MTUTH 
12.3 é TU&TH 
š 7.5| 6,440 7.5 14 | 7z.5|;u& 
8.58- 8.59PM 8.45 | 9,190 10.7| 9,190 10.7 19 |10.7 |MTUTH не рар 
š 9,45 | 6,960 8.1| 6,790 7.9 14 | 8.0|M-F š т| 5. ВЗН 
10:00 
10.15 в.з! 
> 11.30] 6,960 8.1| 4,810 5.6 19 | 6.0/М-ғ 6,440 7.5| 4,120 4.8 18 | 5.1/М-ғ 
11:45 5.8* 18*| 5.7|M-F 5.0* 16*| 4.8 |M-F 
12:00 5:5 |M-F 4.7 |M-F 
12:15 5.4* 20*| 5'3|M-F 4.6* 19* | 4:5 |M-F 
12.30 5.4* 26*| 5.2|M-F 4.5* 23*| 4.6 |M-F 
> 12.30 | 4,120 4.8| 2,920 3.4 19 | 4.0|M-F 3,690 4.3| 2,750 3.2 19 | 3.6|M-F 
12.45 3.6* 18*| 3.4 |M-F 3.4* 19*| 3.2 [M-F 
1.00 3.3 [M-F 3.0 |M-F 
1.15 3.2* 20*| 3.0 |M-F 3.0* 20* | 2.9 |M-F 
VARIOUS TIMES (505) 
2.00- 2.30AM 2.00 860 1.0] 770 .9 10 | 1.о{м-тнви| | 1,030 1.2| 940 1.1 12 | 1.2|м-тн5у 
2.15 19 |М-ТНЅШ 1:0 |M-THS 
2.30- 3.00АМ -GRID| 1,030 1.2] 940 1.1 15 M-THSU| | 1,290 1.5| 1,120 1.3 18 M-THSU 
2.30 1.2 |M-THSU 1.4 |M-THSU 
2.45 1:0 |M-THSU 13 |M-THSU| 
),00- 6.00M 3.00] 1,550 1.8| 770 .9 18 | 1.1|м-тнзо| | 1,800 2.1| 1,030 1.2 24 | 1.5|M-THsu 
3:15 111* 18*| 1.0|M-THSU 1.5* 25*| 1.4 [M-THSU 
3.30 1.0 |M-THSU 1:4 |M-THS 
3:45 1.0* 19*| 19 |M-THSU 1.3* 24* | 1:3 |М-ТНЅ 
4:00 `9 |M-THSU 1:3 |M-THS 
4.15 .9* 19*| `9|M-THSU 1.2* 24*| 1`2|M-THSU 
4.30 19 |M-THSU 1.1 |M-THSU| 
4.45 .9* 21*| 19 |M-THSU 1.1* 24*| 1:1 [M-THSU 
5:00 19 |M-THSU 1.1 |M-THS 
5.15 .9* 20*| `8|M-THSU 1.1* 24*| 1.0 |М-ТН5 
5.30 19 |M-THSU 110 |M-THSU 


А-41 U.S. TV HOUSEHOLDS: 85,900,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


a42 Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


ШЕЕ ЫМ 5 e SA 
WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. 
AU0.BY АЦО. ВҮ 
DAY МК TIRE QUARTER] ноџѕеногоз |HOUSEHOLDS SHARE |W HR HOUSEHOLDS (HOUSEHOLDS SHARE |% HR 
NETWORK/PROGRAM # (МҮЛ) HOUR | w %| o х % ко x | жш х Ф| % 
EVENING MONDAY-FRIDAY-CONT'D 
CBS CBS NEWS NIGHTWATCH-3-CONT'D aar) в .9* 20*| .9|M-THSU 
NBC NBC NEWS DIGEST-M-F > 8.15] 8,330 9.7| 8,330 9.7 18 | 8.5|M-F 8,760 10.2| 8,760 10.2 20 | 9.1|M-F 
8.45 10.0 |TU-F 10.4 |TU-F 
NBC NBC NEWS DIGEST-2-M-F > 9.45] 7.900 9.2| 7,900 9.2 16 | ә.вман 9,020 10.5| 9,020 10.5 19 |11.0|W4F 
10.00 8.5 (МОМ. 3.5 ON. 
NBC TONIGHT SHOW 11.30-12.30AM 11.30 | 10,480 12.2| 6,530 7.6 24 | 8.4|M-F 9,360 10.9| 5,580 6.5 22 | 8.0 M-F 
11:45 8:1* 23*| 7.8|M-F 7.5* 22*| 7.0 |TU-F 
12.00 7.5 |M-F 6.6 |M-F 
12.15 7.2% 25*| 6.7 M-F 6.1* 23*| 5:6 |М-Е 
12.30 5.6 МОМ. 
12:45 4.9* 24*| 4:2 |МОМ: 
NBC DAVID LETTERMAN I 12.30- 1.00АМ 12.30] 4,900 5.7| 4,040 4.7 21 | 5.0|М-ТН 4,120 4.8| 3,350 3.9 20 | 4.2 [M-TH 
12.45 4.5 [M-TH 3.8 |TU-TH 
1.00 3.3 |MON. 
1.15 з:6 мом. 
NBC FRIDAY NIGHT VIDEOS 12.30- 2.00AM 12.30 | 5,410 6.3| 2,750 3.2 16 | 4.4|FRI. 5,500 6.4| 2,750 3.2 17 | 4.a|FR:. 
12.45 4.1* 16*| 3.В|ЕВ1. 3.9* 18*| 3.5 ЕА. 
1:00 3.3 [FRL 3.3 |ЕВА: 
1.15 3.1% 16*| 2.9 |FRE. з.2* 18*| 3.0 |FRI. 
1:30 2.6 ЕВ. 2.7 |FRE. 
Раб 
1.45 2.4* 15*| 2.2|FRI 
NBC DAVID LETTERMAN II 1.00- 1.30AM 1.00] 3,780 ; | Y 2.5" 17% 12.4 рне. 
. : ‹ „тво 4.4| 3, ; E 
1.00 3.180 з.т 22 | з.э/н-тн 3,180 3.7| 2,410 2.8 19 | 3.3 |М-тн 
1:30 Š 2.5 |Tu-TH 
1145 2:9 |MON. 
DAY MONDAY-FRIDAY 2.3 MON. 
ABC ABC WORLD NEWS-MORN-615A 6.15- 6.30AM 6.15] 1,370 1.6 
ABC ABC WORLD NEWS-MORN-645A 6.45- 7.00АМ 6.45 а а геа Нр 2 ког шата: 2-0 е Sadhu АШ з С 
АВС ABC DAYTIME NEWSBRIEF-M-F 2.58- 2.59PM 2.45] 7,040 8.2| 7,040 8.2 26 “чә R ERI TOE RO Ti кей 
CBS CBS EARLY MORNING NEWS 6.30- 7.00M 6.30] 1,200 1.4| "вво 10 13 н ней И Е аз 
-11.57 11.57-11.59АМ 11.45] 6 Я ЕБ 
CBS NEWSBREAK-3.44 Š ЗО аж e аа r z 7.3 [M-F 6,270 7.3| 5,930 6.9 25 | 6.9|M-F 
CBS AMERICAN TREASURY PE w | E:S [NF iu аа + 
3.58- 3.59PM 3.45 | 4,900 5.7| 4,9 “EE 
CBS AMERICAN TREASURY SUS(SUS) 3.58- 3.59PM 3.45 RS PEP SR WME чеш 79,8 ARA sis ат | SEIE 
CBS AMERICAN TREASURY-SUS(SUS) 3,58- 3.59PM 3.45 i TUE. THU. 
NBC NBC NEWS AT SUNRISE 6.30- 7.0 ° TUE. 
он 6.30) 1,980 2.3 1,370 1.6 16 |13 2,060 2.4| 1,550 1.8 19 | 1.6[М-Е 
NBC NBC NEWS DIGEST-DAYTIME 2.57- 2.58PM 2.45 Я 2.1 |M-F 
2.57- 2. š 4,210 4.9| 4,210 4.9 16 
аре 4.9 [MAF 4,040 4.7| 4,040 4.7 15 | 4.7 МР 
АВС АВС FUN ЕІТ-8:25АМ 8:25- 8.2941 8.15 
= < ' . 1,890 2.2| 1,290 1.5 11 | 1.5 
ABC ABC FUN FIT-11:55AM 11.55-11.59; s 1,890 2.2| 1,800 2.1 16 | 2.1 
.59AM 11.45 | 3,870 4.5| 2,920 3.4 12 | 3.4 3,780 4.4| 2,750 3.2 12 | 3.2 
А-43 U.S. TV HOUSEHOLDS: 85,900,000 FOR EXPLANA 
: 85, TION OF S 
YMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 
"PP. ¿ ik тигу" = i 


^а реп NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


I ЧЕКТ р — WEEK? __ ü 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. | TELE- TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG | TELE- 
AUD.BY == >— 
к WK TIME QUARTER) housenoros [nousenotos знале #9# CAST || HOUSEHOLDS [HOuSENOLOS sae |R| О 
NETWORK/ PROGRAM # (МҮЛ) HouR | w % | ою х ж [x DAYS ЖЕ) “Ña DAYS 
DAY SATURDAY-CONT'D 
CBS IN THE NEWS- 8.26AM-SUS(SUS) 8.26- В.29АМ 8.15 
CBS IN THE NEWS- 8.56AM-SUS(SUS) 8.56- 8.59АМ 8.45 
CBS ASTRO MINUTE-11.26AM 11.26-11.29АМ 11.15 4,040 4.7| 3,350 3.9 14 | 3.9 4,120 4.8 4.3 16 | 4.3 
CBS IN THE NEWS-11.56AM 11.56-11.59АМ 11.45 3,090 3.6| 2,920 3.4 12 | 3.4 3,780 4.4 4.0 15 | 4.0 
CBS IN THE NEWS-12.56PM 12.56-12.59PM 12.45 3,870 4.5| 3,520 4.1 15 | 4.1 3,950 4.6 4.1 15 | 4.1 
NBC ONE TO GROW ON-8:28AM 8.28- 8.30АМ 8.15 2,750 3.2| 2,580 3.0 23 | 3.0 1,890 2.2 2:2 17 | 2:2 
МВС ONE ТО GROW ОМ№-8:58АМ 8.58- 9.004 8.45 3,180 3.7] 3,090 3.6 21 | 3.6 3,010 3.5 3.3 20 | 3.3 
NBC ONE ТО GROWN ОМ№-10:28АМ 10,28-10.30АМ 10.15 5,840 6.8] 5,670 6.6 26 | 6.6 5,330 6.2 5,9 24 | 5:9 
NBC ONE ТО GROW О№-11:28АМ 11.28-11.30АМ 11.15 4,900 5.7| 4,720 5.5 20 | 5.5 4,380 5.1 HI 19 | 521 
МВС ONE ТО GROW О№-11:58АМ 11.58-12.00№Ҹ 11.45 3,950 4.6] 3,690 4.3 15 | 4.3 3,690 4.3 4.1 16 | 4.1 
МВС МВС MAJOR LEAGUE PRE САМЕ 2 2.00- 2.18РМ -6А10 4,720 5.5 4.7 17 
2.15 5.0 
1 3.00- 3.12РМ -GRID 3,350 3.9] 3,440 4.0 13 
DAY SUNDAY 
CBS FOR OUR TIMES(SUS) 6.00- 6.30АМ 6.00 
CBS CBS SPORTS SUNDAY 2 3.00- 6.13РМ GRID 19,410 22.6| 8,250 9.6 27 
6.00 10.3* 27*|10.3 
CBS WESTERN OPEN GOLF-SUN(S) 1 4.00- 6.48PM ар 10,650 12.4] 4,640 Эсе. и 
” . | 6.1 
NBC NFL PRE-SEASON FTBL-N8C(S) 1 1.00- 4.25РМ GRID | 21,300 24.8|10,650 12.4 36 
4.15 13.5* 36*|13.0 
А-45 U.S. ТУ HOUSEHOLDS: 85,900,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


о" + p- = aru — . - à Е er- 


